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SUCCESS OF “JOINT SHOW ASSURED 


BIG CROWDS, KEEN INTEREST 
MARK MLE.A.-N.S.P.A. OPENING 


Largest Exhibition of Its Kind Is Drawing Record 
| Attendance; Jobbers and Manufacturers 


No. 1339, viol Per Year 





New Bantam Austin Delivery Car 


Hold Divisional Meetings 


LEVELAND, Nov. 13.—With the first day at a close, 

it is apparent from the large attendance and the Sreat 
interest displayed that the joint trade show of the Motor 
and Equipment Association and the National Standard 
Parts Association under way here now will prove to be one 
of the most successful ventures of its kind ever staged by 








~~ 


NEW CHECKER CAB MODEL 
PRICED AT $500 LOWER | 


New York, Nov. 13.—The Checker | 
Cab Corporation has just introduced 
its new model taxicab, priced $1,992, 
or $500 below the previous model. 
In designing the new cab, officials 
state, it was felt that the ideal cab 
for city use would be one somewhat 
condensed in size and providing 
ample room for five passengers and 
the driver. With this in mind the 
wheel base has been reduced six 
inches from the preceding model 


and, it is claimed, affords more room | 


than its predecessor. 
is 122-inch wheel base. Beauty 7 
design with particular attention to a 
color scheme sufficiently attractive 


also considered in the plans for this | 


adopted are ivory and blue; for fleet | 
owners henna and black. 
The new body presents a lower 


appearance. 


Salon Sales Top $250,000, 
With Busiest Days Ahead 


‘HICAGO, Nov. 13.—From_ every 
standpoint the annual automo- 
bile salon at the Drake Hotel is 
proving a success beyond expecta- 
tions. This was brought out by talks 
Wednesday with the salon manage- 
ment and those in charge of exhibits 
that cover half a dozen connecting 
display halls at the hotel. 

Especially gratifying are the sales 
records, which are running far 
ahead of last year. Announcement 
was made Wednesday that up to the 
close of the fourth day orders in 
excess of $250,000 had been taken, 
with Duesenberg reporting $86,000 
alone. 

The record of Duesenberg is ac- 
counted for by the fact that this 
make of chassis appears in more 
body exhibits than any other; all 
told, in nine, including Brunn, Der- 
ham, Judkins, La Grande, Locke, 
Murphy, Rollston, Weymann and 
Willoughby.* Furthermore, the | 


makers of these bodies are respon- | 
sible for a large number of the most | 


The new cab | 


iby C. A. Best, general sales 


cab. For individual owners the colors | 


‘Austin Adds Delivery Car 
And Roadster Model to 
Present Bantam Series 


New Delivery Unit Priced $475, Roadster $445; 
Both on 75-Inch Wheelbase 
Chassis 


UTLER, Pa., Nov. 13.—A 


Bantam Austin delivery unit 


with 4 loading capacity of 400 pounds and providing 
forty cubic feet of loading space and a smart roadster model 
have been added to the present line of the American Austin 
not to offend public good taste was | wotoy Car Company, according to an announcement today 


The new delivery unit will be’ 
priced at $475 and the roadster at 
$445. Both models are mounted on 
the standard Austin seventy-five- 


| 


ingenious departures in design and 
accoutrements. 

Attendance has been exceptionally 
well maintained and exhibitors agree 
that visitors at the salon are taking 


| more than the usual interest in the 


| displays. 


As a consequence, many 
worth-while names among the 
wealthy are being added as prospects 
for closing in the near future. 
Both sales and attendance have 
been gaining momentum from day 
to day. The final three days, Thurs- 


| day, Friday and Saturday, are ex- 
| pected to surpass the first part of 


|is regarded as an 


the salon'’s run in all respects. Per- | 
fect weather since the show opened 
important con- 
tributing factor, together with the 
return of confidence among buyers 
of class products and their realiza- 
tion that they must take the lead in 
bringing about a general buying | 
movement. 

The Fleetwood, Dietrich and Der. | 


(Continued on Page 5) 





manager. 


inch chassis, which made its first 
country in June, featuring unusual | 
operating economy. 

The delivery model is a aioe 
type body with wide doors offering 
access to the driver’s compartment 
from either side of the vehicle. 
Packages carried in the loading 


space are easily accessible either 
| from the driver’s seat or may be 
handled through the extra wide 
(Continued on Page 3) 
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vey of jobber activi- 
|| ties in leading cities will 
|| be found on pages 7 and 
8 of this issue. 


INSTALLMENT BUYING 


sur- 





| Sentalionen selling conditions will 
| eaneRve the attention of 400 special- 
| ized commercial bankers meeting at 


; the Congress Hotel here, November | 


18 and 19. 
|is the seventh 
;of the National 

Finance Companies, 
; dressed by bankers, 
mobile manufacturers, 
jinsurance men and finance com- 
}pany executives. The association's | 
membership consists of the nation’s | 


annual convention 
Association of 
will be ad- 
lawyers, auto- 


{C ontinued on Page 12) 





WEATHERING STORM 


Chicago, Nov. 13.—Business in 1931 | 
in the light of present credit and , 


The gathering, which | 


economists, | 


{leading institutions providing funds | 
bow to the motoring public in this | 


*the automotive industry. 

The event is already established 
| as the largest parts and equipment 
| exhibition ever held in this country 
|and the attendance is in keeping 
|with the size of the show. More 
| than five thousand members of the 
; trade were on hand for the opening 
| day. 
| The joint show was thrown open 
in Public Hall at 10 o'clock as a 
Goodyear dirigible soared over the 
|auditorium and dropped a banner 
bearing a message of welcome +o 
the visitors. 
| This afternoon the first general 
| convention Session was held and at 
; the same time four M. E. A. zone 
; meetings were under way. Tonight 
|the M. E. A. and N. S. P. A. held 
| Separate general convention sessions. 

Tomorrow M. E. A. jobbers will 


{hold divisional meetings in the 
morning and in the =  afternon 
|M. E. A. manufacturers’ divisional 


| meetings will be held. Friday eve- 
ning the M. E. A. division’s meet- 
| ings will continue and the N.S. P. A. 
manufacturers’ meeting will be held. 

The convention and show will 
‘continue through next Wednesday. 


Production and Marketing 


cm AGO, Nov. 13.—E. 

president of the 
eee yesterday was _ re-elected 
| as president of the American Pe- 
troleum Institute at the convention 
here in the Stevens Hotel. Also re- 
elected were L. P. St. Clair, Union 
Oil Company of California, as vice- 
president-at-large; W. R. Boyd, Jr., 
of the American Petroleum Insti- 
tute, as executive vice-president; A. 
L. Beatty, New York, as treasurer, 


and Lacey Walker of the American | 


Petroleum Institute, as secretary 
and assistant treasurer. 


Other vice-presidents elected were | 


Robert R. Penn, Penn Oil Company, 
for production; R. C. Holmes, 
Company, for refining, and E. 
Seubert, Standard Oil Company ot 
Indiana, for marketing. 
The new _ executive 
|}chosen consists of the president, 


B. Reeser, | 
Barnsdall Cor- | 


Texas | 


committee | 


vice-presidents, treasurer, last retir- 
who is E. W. Clark, 


Studied at Oil Meeting 


H. L. Pratt, Standard Oil Company 
of New York; W. C. Teagle, Stand- 
ard Oil Company of New Jersey; H. 
F. Sinclair, Sinclair Consolidated 
Oil Corporation; F. A. Leovy, Gulf 
Oil Corporation, and W. S. Fitz- 
patrick, Prairie Oil and Gas Com- 
pany. 

Announcement was made that the 
work of fundamental research in 
petroleum, begun nearly five years 
ago, will be continued in accordance 
with a vote of the board of directors. 
A gift of $250,000 from John D. 
Rockefeller, and a similar contribu- 
tion from the Universal Oil Products 
|; Company, started this program of 
| research, and with the five-year pe- 
G. | Tiod ending June 30, 1931, it was 
| decided that a special fund of $100,- 
| 000 for the ensuing twelve months 
be raised through contributions 
| from individual oil companies. 
Speaking on the subject, “What’s 
|the Matter With the Petroleum In- 


(Continued on Page 2) 
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E. B, REESER RE-ELECTED |° 
PETROLEUM PRESIDENT 


(Continued from Page 1) 


dusiry?” at the Wednesday night 
session of the production division, 
Cc. B. Ames, vice-president of the 
Texas Company, said one of the 
troubles is that “with the exception 
few flush pools the producers 

United States are today giv- 
ing away their crude oil; that is to 
say. the price they are receiving 
does not more than pay the cost of 
production, if costs are figured on 
a proper accounting basis.” 

Mr. Ames partly explained this 
condition by the fact that at the 
present time the supply exceeds the 
demand, adding “That over a period 
of years the demand for petroleum 
products wiil exceed the supply, 
and the problem of the industry is 
to flatten out the curve so that 
supply and demand may be contin- 
ually kept in a reasonable state of 
balance. 

“During the past few years re- 
markable progress has been made in 
the production of crude oil,” said 
Mr. Ames. “Much progress has 
likewise been made in_ refining 
efficiency. As gasoline is the most 
valuable product of refining much 
of the industry's ability has been 
devoted to improving recoveries, so 
that now the industry as a whole is 
converting into gasoline approxi- 
mately 40 per cent. of the crude, 
whereas fifteen years ago the gaso- 
Jine recovery was only 20 per cent. 

‘Even so. the refining industry as 
a whole is inefficient. as the recov- 
ery of gasoline by the genera] use 
of the methods now known can be 
increased to fully 60 per cent. 

‘Of all the branches of the petrol- 
eum industry, marketing is in’ the 
worst condition, and in it there has 
been the least progress. 

As remedies for existing evils, Mr. 
Ames advocated proration as the 





of a 
of the 





most effective and hopeful yet ap- 
plied. He also favored unitization, 
@ tariff on crude oil that will not 
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}exclude foreign oil and weeveiites 
| by legislation, if necessary, of the | 
waste gas that is now being blown 
into the air. 

In an address 
| tion,” 


on “Unit Opera- 
George Otis Smith, 


vey, Department of the Interior, de- 
clared that the industry needs to 
utilize this method of operation. 

“The operation of a unit is no 
continuation of a competitive strug- 
gle tn which neighbors oppose one 
another and _ injure 
said Mr. Smith. “Rather, the union 
of interests makes possible single- 
minded management and effective 
engineering, serving the common 
purpose of winning profits for all 
without waste of the natural re- 
source, 

“In recent.months the most in- 
tense individualist has come _ to 
see that unrestrained competition 
threatens his own profits. Insolv- 
ency is a high price to pay for per- 
fect freedom of action, so that there 
is now a surprisingly general agree- 
ment among oil men from Olean 
to Long Beach that a new policy is 
needed to save the oil industry. 
Competition has failed. Suppose we 
try co-operation.” 

That automotive cauipment has a 
real advertising value was the con- 
tention of Charles H. McBurney of 
the Marathon Oil Company in a talk 
before the group session of the 
division of marketing Thursday. He 
said that such equipment, at low 
cost, could be so painted and let- 
tered as to become a traveling bill- 
board seen by numberless pedes- 
trians and travelers. He recom- 
mended that provision for this form 
of advertising be made in advertis- 
ing budgets. 

Methods of studying automotive 
routes in order to develop the best 
and most economical delivery serv- 
ice were advocated by Eugene Power 
of the Union Oil Company of Cali- 
fornia. A. F. Coleman of the Stand- 
ard Oil Company of New York, pre- 
sented a paper on “Economies of 
Automotive Transportation” con- 
taining the results of *a study of 
methods used to meet changing con- 
ditions attending the operation of 
motor trucks. 


In the full range of sizes, 
Medium and Heavy Series. 


“the difference in service is so much 


director | 
of the United States Geological Sur- | 


themselves,” | 


|of 47 per cent. 





‘BUICK WINS INTAX 
SUIT IN sania 


New York, Nov. 13.—A permanent | 


injunction restraining Arkansas 
revenue officials from attempting | 
to collect the privilege tax amount- | 
ing to $500 from the Buick com- 
pany has been granted by the| 
United States District Court for | 
the Western Division of the East- | 
District of Arkansas, accord- 
ing to the announcement of the | 
National Automobile Chamber of | 
Commerce today. cx 

This decree, it is believed, will 
exempt other out-of-the-state man- | 
ufacturers from payment of the 
tax which was imposed in 1929. 

Granting of the injunction was 
made, following the appearance be- 
fore the court of David A. Gates, 
Arkansas commissioner of revenue, 
at which time he expressed his 
agreement to the motor company’s 
petition. 

In granting the injunction the 
Federal Court held that the tax. 
imposed an undue handicap upon 
the motor company. 


NORTH CAROLINA TRUCK 
REGISTRATIONS INCREASE 


” Asheville, N. C., Nov. 13.—There 
are 28,000 fewer automobiles in 
North Carolina this year than there 
were a year ago. Major Sprague 
Silver, chief of the automobile li- 


cense division, also states thatin the 
period from January to: October of 
this year there had been a decrease 
in car sales, as com- 
pared with the same period of time 
in 1929. 

On the other hand, the increase 
in the use of buses and trucks for 
transportation and shipping pur- 
poses is shown in the fact that the 
number of trucks registered in 1930 
is larger than in 1929 despite the 
general decrease in all makes of 
cars. 
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aa PRECISIVN BEARINGS 





in Light, 


| 
greater than the few cents in price.” | 
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RUR*A-HUFFMANN BEARINGS CURPVRATIVUN 
Stamferd, Conn. U.S.A 


We will be glad to wel- 


come members of the 
N.S. P. A. at our Booth, 
No. 202. 
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‘Tom Fetch, 


+ an Oldsmobile, and Dr. H. 


| late,” 
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ito “flaming coffins” 
craft they had to fly on the other side. 








SPARKS from JDDETROIT | 


| 
| 

Cross-Country Runs 
7 


Lead-Footed “Rick 


Leaden Congress 


and a 





Chris Sinsabaugh—Detroit Editor 


S* 

continent was crossed from coast to coast in automobiles 
for the first time. There were three of these expeditions. 
-accompanied by M. Krarup, drove a Packard 
in sixty-one days. L. L. Whitcomb, in 
Nelson Jackson, in a Winton, also 
but Fetch is gen- 











ARCHING the archives, I find that in 1903 the American 


across, west to east, 


are crédited with similar performances, 
erally regarded as being the pioneer. 

This digging into dusty tomes was brought about by the 
announcement that Cannon Ball Baker has broken loose 
again, this time in a Stutz. He has traveled the 3,230 miles 
trom New York city to Los Angeles in 60 hours, 51 minutes, 
clipping 6 hours, 47 minutes off the previous best, an average 
of 52.92 miles per hour. 

When one stops to figure, this means about 1,280 miles 
a day; something to think about when an enthusiast brags 
about turning 400 in a one-day drive. But then, in defense 
of the average tourist, it must be remembered that Baker is 
without a peer at this sort of work. It is a profession with 
him, this being his 101st transcontinental journey. Then, 
too, he is gifted with an uncanny sense of landmarks. He 
has a camera mind that registers every turn or fork in the 
road, so that once he has been over a route he never forgets 
its details. But, at that, this last drive of his was a grand 
one, testimonial of the sturdy character of the car itself and 
the ability of the driver. It is an epoch in transcontinental 
record breaking. ” . 

HINGS have changed since Tom Fetch’s day. Country 

roads of yesterday are boulevards today; automobiles 


* 


| are no longer horseless carriages, and so we have come to 


accepting these modern records as something that might be 
expected to happen. Where'we used to brag about covering 
| 150 miles in a day and ecall it work, now the general average 
|of the American tourist has jumped in the last ten years from 


ithe 150 of yesterday to 250, 300 and even 325 miles a day 


‘and that not continuous for twenty-four hours, 


Only the other day, Mrs. Mary Edleman of Los Angeles, 
who was visiting in Pittsburgh, was called home in a hurry. 
| She jumped into her Ford coupe, stepped on the gas, and, 


| ¢ | driv ing sixteen hours a day, she made the trip of 2, 865 miles 


And this a woman driver! 
* 


in five days—375 miles a day. 
* * 


DITORIALLY, the Detroit Free Press is asking why 

Eddie Rickenbacker had to wait 145 months before be- 

ing decorated with the Congressional Medal belatedly handed 
over to him last week by President Hoover. 

“After all these years, Americans generally might be 
pardoned for thinking that Congress was awarding the ‘ace 
of aces’ of the American forces in the World War a medal for 
making automobiles, which is what this modern Cincinnatus 
returned home to turn his hand to,” says the Free Press, and 
later on in the editorial asks: “What conceivable excuse has. 
there been for keeping the breast he gallantly exposed to the. 
enemy fire undecorated until a dozen years after the return 


'of peace?’ 


“An honor unduly deferred is like charity that comes too 
comments the Free Press. 
Bs of 
ICKENBACKER’S friends in the industry—and they’ 
are legion—are asking this very same question, too. 
It is best answered by one who has been close to this modest. 
“ace of aces” since the days when he was one of the leading 
race drivers, who ascribes this twelv e-year delay to the fact 
that when Rick was flying he was brave enough to talk right 
up in meeting, demanding parachutes for the Yankee avia- 
tors, which demand is said to have embarrassed the bureau- 
crats and brass hats in the War Department. Later on, in 
his book, “The Flying Circus,” Rick did not hesitate to refer 
when speaking of the crude American 
When Gen. Mitchell 
had his run-in with the War Department, Rick was on his 


* 


| side, which did not help matters any. 


If it had not been for Congressman Bob Clancy of Michi- 
yan, this friend of Rick’s doubts if the medal ever would 
have been awarded. Clancy had to make two attacks on 
Congress before he got that body’s reluctant approval. The 
first time his resolution was beaten in the Senate. 

Rick always will be known as Capt. Eddie, despite the 
fact that when he came out of the service he was a major ' 
and now he is a colonel in the reserves. 


ee 
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Due to Low Inventories; | 
New Models Also Factor 


An important factor in the re- 
vival of demand is unquestionably 
the interest created by new models 
being currently advertised. Statis- 
tics of productions, stocks on hand 
and sales, brought up to a recent 
date by a leading producer, indicate 
|that consumption has been run- 
ning ahead of output for moré than 
three months. This is believed to 
be the first definite indication of 
revival. 

Hupp, without the benefit of new 
models, reports a slight picking up 
in demand and a more encouraging 
outlook Hupp’s dealers’ stocks 
have been steadily reduced for sev- 
eral months and are currently only 
50 per cent. of normal, averaging 
about three cars to each of the 
company’s 1,500 dealers. 


Detroit, Nov. 13.—Several motor 
car companies report that a grow- 
ing number of dealers and distrib- 
utors are resuming orders for cars 


and that since the first of Novem- 
ber inquiries have been increasing 
rapidly. 

This resumption in dealer de- 
mand is due primarily to the exten- 
Sive absorption of stocks of cars on | 
hand. Chevrolet, with 11,000 out- 
lets, has stocks worked down to 
about 3'% cars per dealer; Hudson, 
with 3,800 outlets, reports 5,300 un- 
sold and untitled cars, or about 1.4 
cars per dealer; Chrysler reports 
that stocks are 73 per cent. below 
the level of a year ago and that 
telegraphic inquiries this week have 
taken a sudden upturn. 


Plants in Southwest N. Y. 
Report Business Revival 


JAMESTOWN, N. Y., Nov. 

Following the upward trend in 
general business throughout the 
country during the past nine weeks, 
industrial plants in southwestern 
New York and northwestern Penn- 





Extra wide rear door provides easy access to 49 cubic foot loading 
space. 


Austin Adds Delivery Car 
And New Roadster Mode! 


Harrison Street. | 


indicative of 
the turn 


with incoming orders 
improved schedules after 
of the year. 

The Crescent 
Foote Avenue and 
Jamestown, manufacturer 


Tool Company, | 


(Continued from Page 1) 


N. J. ROAD COMMISSION 


of 


Sylvania, as a whole, have recorded | Wrenches, tools and pliers, continues door at the rear. The interior of 
appreciable increases in incoming | in production on the standard work- WILL AID EMPLOYEES the loading compartment is 
orders, production schedules and ing sheet of five days a week in| cae ee 
employment. While the situation is ™ost departments | Trenton, N. J., Nov. 13.—As aj equipped with a dome light to fa- 
not expected to return to normalcy Industrial operations in Erie, Pa.,| move to relieve unemployment, the cilitate night deliveries. The en- 
before the early part of the coming ed eee —_ ae State Highway Commission has! tire unit is compact yet ample fo: 
» ; ‘ e eo , | AOVer : . « ai- . rackaqgca slivery ° > 
sy as culiach alle ance nome Foundry Company has com- | voted to ask for bids Monday, De- -—y ‘aaa sr me in two 
ism than was the case a year ago. pleted the installation of a 5-ton!cember 1, for fenders in the Hack- colors and the general lines follow 
Manufacturers of metal equipment electric furnace and stepped up ensack and Passaic rivers on the closely the design of the Austin 
and material for the automotive in- — = close yer cgay: na} diagonal route between Jersey City coupe. A spare tire and bumpers 
dustry, building trade and electrical Ele - plant o me Ge neral and Newark. The contract will rep-| are included in the standard 
field report the highest operating ~~ a _Company “ a has resent an expenditure of $60,000. equipment 
schedules, _ was than 2 *. ~ payroll, — The commission decided as an- The roadster is a nobby little job 
One of the most encouraging cording to H. R. L. Emmet, works other measure to provide work for) with well balanced lines and {fold- 


signs of business revival in this dis- ™#"@8er. who predicts that in ex- jobless that, wherever feasible, man- ' chia eta 
> cess of 7,000 will be employed before J ing top. A small compartment is 


trict is the return of the wood- ual labor is to be used in preference . ear c . , 
L aoe Sr aie alain ‘ s ° provided in the rear deck for carry- 
working and furniture plants to the end of the first quarter of the to mechanical equipment for road ing tools or small packages. This 
sete : : coming year. : pacenges. mi 
improved schedules of output. Since ; : maintenance. Or ‘tment is accessible thr I 
; : : Erie Meter Systems, Inc., maker : 3 compartment is accessible through 
early in 1930 the woodworking os ; Alexander W. Muir, superinten-| the driver's seat hich tins for 
ethn tone” ten tically ~ | of gasoline and oil. measuring equip- |, , t a the|. rivers seat, which tips for- 
p S ve en practically dor ment, reports current business 175 dent of maintenance, informed the ward. This seat is amply wide to 
mant. Some operated on curtailed | CM reports current business 1!) | hoard that, where grading of a light provide comfortable accommoda- 
schedules and others were complete- aa cent Lag ny — 4 year 46° | nature is to be done, manual labor | tions for two passengers ; - 
ly closed down. The semi-annual | 2" ¢xpects to maintain capacity frequently can be used as cheaply Sialiainians nine “. ai 


specilications the 
two new modeis are identical with 
those of the coupe. Production has 
already been started. Deliveries to} 
dealers will begin in the immediate 


production schedules well into 1931. 


MICHIGAN ISSUES 1931 
LICENSE PLATES NOW 


as mechanical equipment. Muir 
declared he was making a survey 
of road projects with a view to de- 
termining how many men can be 
employed. 


furniture exposition here the past 
two weeks had an attendance of 
more than 600 buyers from all parts 
of the country. Larger orders 
placed during the exhibition indi- 


cate that dealers’ stocks are low and c d Rapids, Mict N 13 a 
the public is beginning to spend iran apids, Mich. Nov. 1: AUTOMOBILE HARDWARE CO 
money Official word has been received Al po a tae REVENUE FROM MOTORS 
Early in October production {rom the State License Bureau at “ ; ie yaa INCREASES IN QUEBEC 
schedules were materially increased Lansing that the new 1931 license, New Maven, Conm.. oo Montreal, Nov. 13.—The Quebec 


response to the petition of Arthur 
F. Woodruff of Hamden, Frederick 
T. Bradley of this city and the 


plates may be purchased and used 
from this date on new cars only. 
This step is applauded by the car 


at the plant of the Two-Way Shock 
Absorber Company in Harrison 
Street, Jamestown, and this gain in 


provincial 
that during the year ended June 30, 


government announces 


output has been steadily maintained | dealers as being significant in boost- Union New Haven Trust Company, | motor vehicles brought the prov- 
during the current month, with in- ing automobile sales in the remain- Judge John Rufus Booth named | ince a total revenue of $9,395,689 
dications of even better working ing time preceding the first of the Maurice Bailey, public accountant,| This. is an increase of $1,261,910 
sheets after the turn of the year.| year, since it will tend to alleviate | "eceiver for the firm of English & over the previous year. $5,423,650 
Operations are now close to ca- the usual deferred buying which has | Mersick, automobile hardware man- came from an automobile tax bal- 
pacity The firm recently com-_| previously affected the market | Ufacturer, ance from gasoline tax 

pleted a sizable brick and steel ad- during this period. so aaa 

dition to its plant, and has in- Customers now need not delay | ® ‘“ ” ° ° 

skalled about 980,000 worth of new buying until the new year rather | This Bantam bearing is more than half 
machinery, tools and equipment, | than pay for the old plates, but the full at all times because centrifugal force holds 


preparing for a record business vol- 
ume in 1931. 

In Lockport, N. Y., the Harrison 
Radiator Corporation has _ called ; 


so gies ee een —— ALBANY A. D. A. ELECTS 
: OFFICERS AND DIRECTORS| 


sumed full-time operation at its 
Albany, N. Y., Nov. 13.—Charles 


psychology of obtaining fourteen | ° ° ° ° ° . | 
months’ service from their plates | lubricant in while bearing 1s rotating. 


may even be an incentive to sales. | 

B-567 ball beac- 
ing, replacing Chev- 
rolet and Pontiac 
carbon blocks. Guar- 
anteed for life of | 
car. 





plant in that city. David B. 


Mecorney, secretary, has announced 
the company will go into produc- 
tion this month on a new hot water 
heater for automobiles and that an 
entirely new department for manu- 
facture of this new item has been 
established in the Walnut Street 
section of the plant. 

The Jamestown Metal Desk Com- 
pany, Blackstone Avenue, James- 
town, engaged in production of in- 
terior metal trim for several motor 
car makers, has announced that 
business volume for the first nine 
months of the current year was 33) 
per cent. greater than the corres- 
ponding period last year. Opera- | 
tions are at close to capacity, ac- 
cording to J. A. Eckman, president. 

Working on an important interior 
metal trim contract from the Pierce- 
Arrow Motor Car Company, the | 
plant of the Dahlstrom Metallic 
Door Company, Jamestown, is in 





Operation on a satisfactory basis, 


| Canadian 


H. Touhey was elected president of 
the Albany Automobile Dealers’ As- 


sociation at a luncheon held re- 
cently. This is Mr. Touhey’s third 
term as president. Other officers 


|elected were Lawrence H. Clarke, 


vice-president, and A. M. Gahran, 
secretary and treasurer. 

Directors elected were Mr. Tou- 
hey, Mr. Clarke, Mr. Gahran, West- 
cott Burlingame, H. L. Sutherland, 
W. E. Foskett and W. P. Carr. 


PACKARD ELECTRIC OPENS 
NEW FACTORY AT TORONTO 
Youngstown, ©O., Nov. 13.—The 

Packard Electric Company, through 

President Wolcott, announced today 


‘the opening of a factory in Canada, 


due to increased business from the 
automotive trade. The 
plant will be located in Toronto 
and wilt be fully equipped to manu- 
facture ali products in the Packard 
line, 





B-10 aad B-s67_ —— 


This Desiga 





B-20, B-25, 
B-286 and B-.441-——~—» 
This Desiga 


Millions of these 
bearings in use. 


The Above Six Bearings Will Service 92% of the 


Cars and Trucks Manufactured 





THE 


BANTAM BALL BEARING CO. 


SOUTH BEND, INDIANA, U. S. A. 






































































Hot Times 
NOT 
Hard Times 
for those 
who handle 
Whiz! 
. 


VISIT THE 


WHIZ BOOTH 
AT THE MEA-NSPA 





Bear market, Bull market—It’s 
all the same to Whiz distributors 
and retailers! Visit the Whiz ex- 
hibit at the Show! For in hard 
times Whiz is more than the best- 
known name. It’s a vital aid to 
economy! Car-owners know that 
a dime spent on Whiz makes a 
dollar's worth of difference in 
the looks and life of their cars! 
This makes Whiz easier than ever 
to sell. 
Whis Cold Band 


Brings you Gold! 


Whiz Gold Band Anti-Freeze will 
win easy sales for you. Gold 
Band's “certified” protection 
less than any other anti- 
freeze-—aud this extra advantage 
gives you the biggest share of 
$33.000.000 in Anti-Freeze busi- 
ness! In every major advertising 
medium Whiz will tell Gold 
Band's story to more buyers than 
ever before. National magazine 
advertising, nightly radio broad- 
casts. and the fact that Gold Baad 
is “the Certified Anti-Freeze” as- 
sure you extra profits! 


Whiz Products Are 

Makers of Profits 
Visit the Whiz exhibit at the 
Show and see this line of quick, 
constant’ money-makers! Whiz 
Gear Lubricant. Whiz Body Pol- 
ish. Whiz Top Dressing. Whiz 
Chromium Cleaner. Whiz Stop 
Leak. Whiz Radiator Cleaner. 
Notice how neatly they meet the 
trend toward thrift—and make 
the point earn money for you! 


Whiz 
PRODUCTS 


THE R. M. HOLLINGCSHEAD CO. 
Camdea, N. J., and Toronto, Canada 


costs 
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THIS DEALER CONTROLS 
HIS OWN PROFITS 


Automotive Daily News, 
New York City: 

This is prompted by your remarks 
in the November 4 issue concerning 
the “Brother” who speaks of the 
manufacturer “cramming cars 
down his throat” prior to 1930 and 
who wonders if the practice will be 
resumed with the return of “pros- 
perity.” 

I believe this is a matter for the 
dealer to control, and that he 
should stock cars only on a basis of 
his turn-over or his anticipated 
sales for forty-five-day periods. We 
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South Dakota Refuses 


NE of the important happenings, from’ utomotive 
point of view, in the recent election « ed in the 
state of South Dakota. In the general furor and excitement 
this event and its significance escaped the notice that it| 
should have had. | Si 
Last year the Legislature of South Dakota passed a bil}, | oa ms sae te eee 
which would have levied a tax of 3 per cent. of the value on | the zone sales manager and his rep- 
all new motor vehicles registered in the state. The automo-'| resentatives. 
tive interests, dealer associations and owner organizations | 
fought the measure tooth and nail. It was finally referred | jticn of eas, Whe bas Cael 4 
to a vote of the people and at the recent election it was over-| substantial profit each year except- 
whelmingly defeated. | ing 1930, and even during this pres- 
There is a lesson in this for automotive interests in every | -————————. 
state. The South Dakota trade enlisted the support of own- COMING EVENTS 
ers in the fight on this atrocious measure, which would have | 
placed a serious sales obstacle on automotive business in the| neve 
state. The American Automobile Association fought side by 6-16—Berlin, Germany. International Au- 
side with the trade. Posters were displayed calling the atten-| s-15—Chiceso, TH. Automobile Salon at 
tion of vehicle owners to the impost that was proposed to be | y2-44—Chicagor Ill, International Acety- 
inflicted upon their pocketbooks. | 18-20—Ceneegee Metienal assselation of 
We have got to learn that the one way to curb the greed | Finance Companies’ annual conven- 








ership for the last six years and 
have on a very few occasions en- 


the factory zone management to 
ship cars beyond reasonable maxi- 
mum requirements. 
sions we found it necessary and ad- 





basis and serve an estimated popu- 


and stupidity of state legislators is to kick them in the face | 13-19—Clevelana, ©. Motor and_Equip- 

with votes. These gentry have exactly one idea in their cadesd Pests Aeoselaiien, seme | 

heads: to grab all possible funds to spend without imperiling | ei Gems. @emenin Vehicle | 

their individual positions. The idea among legislators has} 14-45-28! ngetes. western Motor Clubs | 

always been that laws mulcting motor vehicle owners Were | 6-nec Qu Nen york city. Automobile | 

safe legislation; that the average man did not own a car ani | Salon at Commodore Hotel | 
DECEMBER 


would be glad to levy a tax on the motor vehicle owning class. | 
Today the vast majority of American families do own cars, | 
but the car-owning vote is unorganized. Motorists do not! 
vote as motorists. They follow party leanings blindly. The 

South Dakota trade interests proved to the motor vehicle | 
owners, the vast voting majority of the state, that their in- 
terests were imperilled by this offensive law and the measure 
was buried under a snowstorm of ballots. The legislators of 
South Dakota will be a little more careful in the future how |! 
they attack the motor vehicle owners of their state with im- | 

pudent attempts to mulct them under judicial sanction. 


. 
No Swollen Production 

NE of the questions most frequently asked by dealer 
O readers of the Automotive Daily News is: ‘Are the 
manufacturers going to overload us with cars next year, 
granting that business in 1931 shows signs of definite re- 
vival?” 

We have answered this question on numerous occasions, 
using the logic of the situation as the basis of our reply. We 
believe that every factor in the situation is against any such 
foolish move by the factories. 

One of the first concrete indications of the soundness of 
this view of probable developments in 1931, it seems to us, 


6-17—Brussels, 
hibition 


Belgium. Automobile Ex- 


JANUARY | 
3-10—New York, National Automobile 
Show. 
5—New York. Rubber Manufacturers’ 
Association conveution. 
6—New York. National Automobile 
Chamber of Con merce annual show | 
banquet at Hotel Com™iodore. 
5—New York City. National Automo- | 
bile Dealers’ A sociation convention. | 
0-13—Milwaukee, Wis. Automobile Show. | 
7-10—East Orange, N. J. Automobile Show | 
of the Oranges and Maplewood. 
8—New York City. Society of Automo- 
tive Engineers’ annual dinner. 
| 10-16—St. Louis, Mo. National Roadbuild- 
ers’ show and convention 
10-17—Buffalo, N. ¥Y. Automobile Show. 
| 10-17—Philadelphia. Automobile Trade As- 
sociation annual show. 
0-18—Newark, N. J. Automobile Show. 
17—Cincinnati, O. Automobile Show. 
24—Boston. Automobile Show 
24—Detroit, Mich. Annual Show, Con- 
vention Hall. 
13-24—Hartford, Conn, 
at state armory. 
7-24—Montreal, Can. National Motor 
Show of Eastern Canada at Stadium 
Automobile Show. 
Automobile Show. 
and Rim 
at Edge- 


1 
it 
1 
1 


1- 
Te 
7- 
Automobile Show. 


17-24—Baltimore, Md. 
17-24—Pittsburgh, Pa. 
19-22—Chicago. National Wheel 
Association convention 
water Beach Hotel 
.19-2%4—Detroit, Mich. Society of Automo- 
tive Engineers’ annual meeting. 
19-24—Louisville, Ky. Automobile Show. 
19-21—Rochester, N. ¥Y. Automobile Show 
Il, National Automobile 


Automobile S 


24-31—Chicago, 
Show. 


24-31—Cleveland. how. 


We operate on a 500-car contract | 
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countered attempts on the part of [ 


On two occa- | 





comes in the announced production plans of the Chevrolet 
organization. Following its recent price cut, the Chevrolet 
Motor Company announced that it planned to build 1,000,000 
vehicle units in 1931. 


24-31—Washington, D. C. Automobile 
Show 

26-27—Chicago. National, Automobile 
Dealers’ Association convention 

26-31—Syracuse, N. Y¥. Automobile Show 


at Armory. 


Certainly the announced schedule for 1931 of 1,000,000 S1-Feb. 7-808 Francisco. Automobile 
units is a conservative increase in view of conditions. Every ee PEBRUARY 
economic factor that should guide opinion indicates that 1931. 1- :— Minneapolis, Minn. Automobile 
is going to be a more favorable year than the present one.) ,. ;—$?° aul, Minn. Northwest Auto- 
Business revival is due, not in boom proportions, thank monte Phew. wioty sosneonse ie 


Minnesota State Fair Grounds, 
- j—Seranton, Pa. Automou.ie Show, 
- 7—St. Louis. Automobile Show. 
3—Minneapolis. Auto Trade Associa- 
tion convention. 


heaven, but in a satisfactory and definite upward trend. The 
increased production scheduled by Chevrolet keeps pace with 
this probable revival of business, but certainly does not ex-| 


2 
» 


. ‘ ° e . ~ 7-14—Los s. t bile Salon. 
ceed it by any stretch of the imagination. The dealer who) 3li—Kansas‘city. ‘Automobile Show 
sold eighty Chevrolets in 1930 should not be hard pressed to) *"—8t,., Petersbure, Fla, | Automobile 


9-14—Denver, Colo, Automobile Show. 
14-19—Indianapolis. Automobile Show at 


: “a as »¢ State Fairground. | 
fo our mind this is an indication of the attitude of the) ,,., eee TOMeTeURe. | ue mew, 


factories toward the automotive merchant, which is going to | 14-21—Omaha, Neb. Automobile Show. 
be general during 1931, a conservative increase in production |” ‘treating “National, Western. Metal 
keeping. pace and no more with a moderate but definite amt aS feanceen,  Aaamenit 

of business revival. i 


sell 100 in 1931. 


21-28—San Francisco, Automobile Salon, | 
23-2%—Des Moines, Fx, Automobile Show | 


at Coliseum, 


JOIN US 


cuff} 
GENERAL ELE 





Differential Discussions 


this column Automotive Daily News is glad to present the opinions 
of its readers on topics related directly to the automotive industry. 
Automotive Daily News, however, must disclaim responsibility fer such 


All questions regarding merchandising, technical problems or other 
information pertaining to Automotive Industry will be answered with- 





ent depression have shown earnings 
equal to approximately 22 per cent. 
net on our invested capital and ac- 
cumulated surplus for the first ten 
months. 

Our used-car operation has been 
improved in 1930 over 1929, and we 
have sold a larger number of units 
with greater gross margin and with 
less resulting net loss, bearing out 
my contention that the word “prob- 
lem” is abusive when applied to a 
used-car operation and that it 
should be treated as one of a deal- 
er’s important departments and 
managed accordingly. 

K. A. C, 
New Mexico. 


'L. A. YOUNG SPRING 


have successfully operated a deal- | 


HAS NEW DIRECTOR 


New York, Nov. 13.—Harold Ben- | 
jamin Clark of White, Weld & Co., | 
has been elected a director of L. A. | 


Young Spring and Wire Corpora- 
tion, succeeding J. Mitchell Hoyt. 
L. A. Young, president, states he | 


expects the directors at their meet- | 


ing, the latter part of the current 
month, to declare the regular quar- 
terly dividend of 75 cents. He fur- 
ther stated that earnings for Octo- | 
ber and the first fifteen days of | 
November were satisfactory and 





| states Mr. Budd. 








first nine months was $6,368,703, as 
against $9,721,425 in the same pe- 
riod of last year. ; 
“Sales in our service department 
for the present year have run 87.7 
per cent. of the exceptional business 
of last year. The earnings come 
pare favorably with last year. There 
is every indication that this will 
continue as far ahead as we can 






| see, 


BUDD ISSUES WARNING 
Edward G. Budd, president of Ed- 
ward G. Budd Manufacturing Com- 
pany and the Budd Wheel Company, 


announced today that he has ree 
quested the Better Business Bureau 


jand the attorney general of New 


York to conduct an investigation of 
a tipping service which has recently 
issued misleading statements re- 
garding both companies, presumably 
in an effort to influence the price 
of the stock. 

“The two Budd companies are not 
in any way involved in this matter,” 
“Action has been 
taken in order to protect the inter- 
ests of the stockholders, and to pre- 
vent exploitation in the market of 
properties which are functioning in 


|a perfectly normal manner.” 


‘CEREMONIES MARK OPENING 


OF N| Y. MOTOR HIGHWAY 


New York, Nov. 13.—Civie officials, 
engineers, Members of business and 
automobile associations and about 
3,000 soldiers, sailors and marines 


| will take part today in the formal 


ceremonies marking the opening to 
traffic of the newly completed sec- 
tions of the west side motor ex- 
press highway between Canal and 


| 22d Streets. 


The highway is part of a ‘plan to 
relieve traffic congestion in Man- 
hattan and to speed automobile 


larger than had been anticipated | traffic. The opening today has been 


by the management. 


McCORD RADIATOR 

In a letter to stockholders, A. C. | 
McCord, president of McCord Ra- | 
diator and Manufacturing Company, 
said: “Volume of business for the 





TEXTOLITE / 


|} arranged with a view to showing 
| the potentialities of the structure in 
| cases of emergency. 


CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 





TIMING GEARS 


Reliability that 
Service Men Know 


A 


careful, 


unbiasec 


survey among garage and 


service men who 


have 


spent their lives keeping 
cars on the road disclosed 
an almost unanimous ver- 


dict. 


For their own cars, they 


preferred gear timing- 
drive. 
830-77 
IN THE GENERAL EMG ithe rPiGGRAM BROADCAST EVERY SATURDAY 
EVENING, ON A NATION-WIDE c. “NETWORK 


ENERA 








E 


CTRIC COMPANY, SCHENECTADY. N. 


LECTRIC 


SALES OFFICES IN PRINCIPAL ciriss 








AUTOMOTIVE DAILY NEWS, FRIDAY, NOVEMBER 14, 1930 Bins 


Glimpses From the Chicago Salon ae 
ad 








Salon Sales ' Top $250, 000, 
With Busiest Days Ahe 








(Continued from Page 1) s 
ham exhibits contain innovations in | ton mounted on a Duesenberg chas=- 
coach work that are proving of in- | ae and Se in a lavish come i 

y y * n, 
terest among salon goers. bination of light yellow and gree { 
_ |This car is equipped with a mo- ; 
In the Fleetwood space, for in-/toradio, The dividing windshield ; 
| Stance, are shown a panel brougham }between the front compartment ; 


be raised 
posi- 


| . 
land a phaeton mounted on the}and tonneau may either 
| or lowered, and in the latter 


Cadillac chassis. The brougham oe : 
|tion it is entirely concealed. 
employs cane work on the lower rear | i 


the appearance of the car, but serv- | FRANKLIN RETAIL SALES 
SHOW THIRD INCREASE 


ing also to distinguish the rear and | 


Le eae Sele re 





driver compartments, with the cane | 
effect extending forward as far as| Syracuse, N. Y Nov. 13.—Retail i 
the front doors. A sheepskin rug | See F i ; 

adds class, and a further appoint- | 2eliveries of Franklin cars for the 


DUESENBERG Eerline body by Judkins three months ended October 31 have 


shown gains over each previous 
month, H. H. Franklin, president of 


ment is a hat and luggage carrier in | 
a variation of the Pullman car net 
effect. A novel use is found for the | 
|dome light in that it acts also as a/ the Franklin Automobile Company, 
roof ventilator. |; Said here today. Indications are that 

Extremely sporting in appearance,| November’ deliveries will exceed 
the Fleetwood phaeton carries a| those of October, he also said. 


double set of instruments, one for | 
the front seat passengers and an- LINCOLN SALES INCREASE 
DURING AUTUMN MONTHS 


other for those in the tonneau. It} 
also has a front and rear wind. 

Detroit, Nov. 
Lincoln car 


shield, the latter being of the an 
appearing type. Another feature is | 
the provision for dividing the rear | 
seat when desired. The rear cushion | 


13.—Sales of the 
have shown a decided 








Z% “Monte Carlo” sedan body by Weyman. 


and seat back may be adjusted to 
the convenience of occupants, with 


and back. 

The Dietrich offering is a sport 
sedan mounted on a Packard chas- 
sis. One of its novelties is a con- 
cealed cigarette box that revolves 
when wanted. There is a ‘division 
in the rear seat, but it is of the 
ishoulder instead of the full type. 


Like several other of the custom | 
sedan is! 


models on display this 


provided with a sheepskin rug. A| 
unusual point is that | 


still further 


a separate adjustment for the seat | Sales 


| that the 


| WHITE CO. 


upturn during the autumn, the Ford 
Motor Company announced today. 
in September and October 
amounted to 863, of which 489 were 


in September and 374 in October. 
September. was the best month 
since last May. Reports indicate 


volume is hold- 
ing close to that of October. 


November 


MANAGER 

AT CUBA DIES 
13.—Emile Cou- 
manager in Cuba, 
and Mexico fcr the 


Cleveland, Nov. 
pard, divisional 
West Indies, 





the body has a rear deck, like a| White Company, died at San Juan, 
coupe, attached to which is a trunk |following an operation. He had 
White 
One flashy color scheme is in; Company for the past ten years. 
evidence at the show, this being! He is survived by his widow and one 
found on the Derham short phae- daughter. 
- 4 


| 

2 ; been connected with the 
|- cs at Zs a = 

| 

| 






\ Hot water heat and 
fan circulation were 
enough to put Tropic- 
Aire over. But Tropic- 
Aire has added special 
exclusive features not 
to be found on any 
other heater. 


TROPIC-AIRE, Inc. 






125 Eleventh Ave., N. E, 
e Minneapolis, Minnesota. 
Standard Model , 
Fe, . : In Canada: 
; : Tropic-Aire 14 Breadalbane Street, Toronto 
EE ; ‘a , ’ 52 Adelaide Street, Winnipeg 
+ Built for installation under Pat. Nos. 1581761, 1668491, RE17131. 
Pa instrument board—in three Others pending. 
sizes—the Senior for large 
i cars, the Junior for — When you handle Tropic- 
4 sized cars, the For or . ° 
§ ad Ford Model “A” cars. Aire you have the confi- 
dence that comes from 
} handling the best. And 
ee you make sales accord- 
| os ingly. 
Caog 
P For first ten months of o yer | DODGE APPOINTS FISCHER | 
FORD S OCTOBER OUTPUT a production amountec to} CHICAGO REGIONAL HEAD | 
78, 347; 62, 102 DOMESTIC | 1,493,635 units, as against ose 391 | Chicago, Nov. 13.—A. W. Fischer | The New Rear 
{in the corresponding period of las 4 has been appointed regional man- | Compartment Heater 
Detroit, Noy. —World produc. | Fane, 6 decline of 13 per cent. »192| ager for Dodge Brothers Corpora- Installed back of front seat or in front 
: : ; Of the October production, 62,102 | 45 ; ? : of rear seat—a perfect heating plant 
tion of the Ford Motor Company 'n | units were produced in the United | | tion in this area, according to an- for Town Car, Limousine, Taxicabs, 
Octeber amounted to 78,347, as com- | States. nouncement just made by A. Van- an nee Desehes-a5 Soeene a 
pared with 97,885 in the preceding Der-Zee, general sales manager. Mr. ne front heater. 
month, a loss of 19 p ; ‘LASSIFIED ADVERTISEMENTS : vy 
1 a loss o per cent., and | CLASSIFIE V Fischer's headquarters are at 410 pte, 
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comparing with 177,483 in October, 
BRING RESULTS. 


| 1929, a decline of 56 per ‘cent, 





NEWS North Michigan Ave. 
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Industry to Increase Use 
Of Oxyacetylene Welding 


HICAGO, Nov. 13.—That the re- 
turn of automebile production 

to normal will witness a greater use 
of oxyacetylene welding was pre- 
dicted here at the opening of the 
thirty-first annual convention of 
the International Acetylene Associ- 
ation in the Congress Hotel. This 
prophecy proved one of the features 
of a report presented by E. A. Doyle, 
chairman of the oxyacetylene com- 


mittee. 
“Manufacturers 


in automobile plants,” stated Mr. 
Doyle’s report. “Stainless steels are 
now being used in large quantities 
in automobile factories, and the oxy- 
acetylene process is being advo- 
cated for welding this material. 

“An automobile plant offers op- 
portunities for every conceivable 
type of welding and the extent to 
which welding is done is limited by 
the capabilities of the welders. The 
welders trained during the war were 
not first-class workmen, anld many 
machines that had parts difficult to 
reclaim were left on the junk pile. 

“More attention has been given 
to the training of the welders in the 
past few years and today they are 
able to reclaim much valuable ma- 
chinery that would formerly have 
been = scrapped. Several large 
presses have been successfully re- 
claimed in the past few years by 
automobile plants using their own 
welders. 

“The large work requires large 
torches of greater capacity 
were even thought of eight or ten 
years ago. Tobin bronze is being 
used in increased quantities for 
brazing cast iron parts, and a point 
has been reached in its use that was 
hardly anticipated a few years ago. 

“The safety engineers in the va- 
rieus plants have made excellent 
records for safe operation of oxy- 
acetylene equipment. Welding plays 
a large and important part in 


automobile plants and the safety | 


engineers have done everything 
possible to instill in the mind of 
every operator and supervisor the 
advantages of working safely. 

“No other industry has concen- 
trated more effort than the auto- 


of oxyacetylene | 
equipment have found it difficult to | 
find and introduce new operations | 


than | 


, Plish further economies in weld- 
ing,” concluded Mr. Booth. 
In connection with the conven- 
tion the association is displaying at 
| the hotel a model of an all-welded 
airplane. This rivetless plane is a 
| six-foot miniature of the Southern 
| Cross, Kingsford-Smith’s famous 
|} ship on the Australian and other 
| flights. 


TIRE PRODUCTION IN 1931 
TO COMPARE WELL WITH 
RECORD OUTPUT OF 1929 


| New York, Nov. 13.—Production of 
\-72,600,000 automobile tires in 1931, 
las compared with an estimated £3,- 
| 000,000 in 1930 and 74,600,000 in 1929, 
is forecast by the Alexander Ham- 
ilton Institute. 

Three factors enter into this: esti- 
mate: New cars, exports and re- 
placements. On the basis of an ex- 
pected 4,500,000 new cars in 1931, as 
compared with an estimated 3,500.- 
000 cars in 1930, tire requirements 
for new cars, on the basis of. five 
tires per car, should total 22,500,000. 
Exports, with a 5 per cent. increase, 
would total 2,500,000. 

The big increase is to be expected 
in replacements, said the institute. 
During 1929 there were about 21,- 
900,000 old cars in use so that re- 
placements averaged somewhat more 
|than 2 tires per car. This year 
there have been 23,400,000 old cars in 
use, which means that average re- 
placements will have amounted to 
little more than 1'2 tires per car. 

While some reduction in replace- 
ments per car is logical, due to im- 
provement in tires, this factor is 
not sufficient to explain such a 
sharp drop as that which has oc- 
curred in replacements this year. It 


'is apparent that many persons have | 


postponed replacing their old tires 
because of the business depression. 
| This argues for an active replace- 
|ment demand in 1931, says the in- 
stitute’s bulletin. 

The prospect is that 23,800,000 old 
| Cars will be in use in 1931, which 
| should provide a replacement mar- 
| ket for at least 47,600,000 tires, al- 
lowing 2 tires per car as an average 
| replacement, a figure which will 
| probably prove low in view of the 
| economizing which has occurred this 
year. 


mobile industry to use the oxy- 
acetylene process economically. 
There are several cases where an | 


endless amount of time has been 
spent to cut the cost of welding 
sheet metal, and it is surprising to 
know how efficiently the plant en- 
gineers have succeeded in conduct- 
ing their welding operations.” 
Preceding the committee's report 
delivered at the metal working in- 
dustries session, Earl C. Booth, en- 
gineer of Nobiitt-Sparks Industries, 
Inc Indianapolis, presented a 
paper in which he reviewed the ex- 
periences of his company in the use 
of oxyacetylene welding. His con- 
clusion was that this process was 
successful in a variety of parts em- 
ployed in automotive manufacture 
“While we go to great lengths in 
the development and devising ot 
schemes and means of making 
sheet metal working tools, dies and 
such, we depend on the oxyacety- 
lene industry to develop new means 
and methods necessary to accom- 


|GRAHAM-PAIGE NAMES 
A. R. HARMON AT DETROIT 


Detroit, Nov. 13—A. R. Harmon 
has been named wholesale repre- 
sentative in this district by the Gra- 
ham-Paige Company of Michigan 
For the past seven years he has 
been connected with the wholesale 
division of Chrysler here 


KNIPPING MADE MEMBER 

OF OIL INSTITUTE’S FIRE 

PREVENTION COMMITTEE 

New York, Nov. 13.—Announce- 
ment has been made of the appoint- 
ment of A. L. Knipping, Genera! 
Petroleum Corporation, Los Angeles, 
Cal., as a member of the American 
Petroleum Institute’s Division of 
Marketing Committee on Fire Pre- 
vention 
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New Studebaker 3-Ton Delivery - 
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[THE new Studebaker half-ton delivery m 


Few Changes in Ranking | 


| 
| 


Of Trucks in 1930 Sale | 


EW YORK, Nov. 
the leading commercial 
sellers in the domestic market in 


3.—Among , 


car | 


the first nine months of 1930, ten | 


makes retained the same relative 
position in the trade held in the 
corresponding period of 1929, while 
five makes improved their position 
and seven were lower in the rank- 
ing this year than last. 


‘the total new commercial car sales | 


The trucks retaining the same 
ranking in 1930 as in 1929 were 
Ford, Chevrolet, International, | 


Dodge, G. M. C., Reo, Mack, White, 
Sterling and Willys-Knight. The 
first eight in this list held positions 
one to eight, respectively, while 
Sterling retained No. 17 position 
and Willys-Knight No. 20. 

The five commercial cars im- 
proving their positions were Brock- 
way, from 10 to 9; Diamond T, 
from 11 to 10; Stewart. from 15 to 
11; Federal, 14 to 13, and Essex, 
22 to 21. 

The seven trucks losing their 
1929 rankings were Autocar, Whip- 
pet, Fargo, Studebaker, Republic, 
Rugby and Relay. 

Following is the ranking of some 
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*Not on the market. 


_In the first nine months of this 
year Ford obiained 47.2 per cent. of 


in the United States, while Chevro- | 
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odel announced in Automotive Daily News this week by the 
S. P. A. Truck Corporation, is offered in three bodies and priced $895 


car under dealer’s plates for a short 
spell the dealer's insurance covered 
the customer. 

Mr. Rohrer cites the case of a 
nearby dealer who had loaned a 
car to a customer with the idea of 
having the customer make his own 
demonstration and thus sel] him- 
self. The customer did not incline 
to the proposition, but finally ac- 
cepted the car and while traveling 
in another state was involved in an 
accident. The dealer's insurance 
did not cover him so the comeback 
is on the dealer himself, who has 
already lost considerable time and 
been much inconvenienced all be- 


r 9 . . aki 
lh pond Pe tee ae # ‘cause there was no insurance to 
' ese two leading sellers | cover that particular phase of his 


of 76.6 per cent., aS against approxi- 
mately 64 per cent. in the passenger 
car field. 

Ford steadily increased its per- 
centage in the first nine months of 
the year, while Chevrolet held close | 
to the percentage rate at which it 
started the year. 

Ford reached its highest point in 
September, with 51.6 per cent. of 
the total, while the largest share | 


|for Chevrolet was 32.4 per cent. in 


| February. 


lof the leading makes of commercial 


ears in the first nine months of 
this year, as compared with the 
corresponding period of last year: 
1930 1929 
D.C bi xGt ces nadesunaceces 1 
D GOUIOE n oo cccteaaesesees 2 
3 Intermational ..ccccccccvce 3 
OO Te i cescntencseannade 4 
Site Gee Ge nes cakonscwaknan 5 
© Wee. aac ess os00 esses eannns 6 
BR ed cecacaveeneae 7 
Se eo nivwrncseaasderewn ee 8 
9 Brockway-Ind ....-csecees 10 
30 =TOMIONG HT ow ccncvecvctces 11 
OS EE cco Sidisepanaeuaae 15 
oe co veacceddecenuneesd ™ 
oe NEO. $«Gécdoasddavaeeneeae 14 
Se ee nna asnenestadeene 13 
RD WRRIDBOE ccc cacccccenssases 9 
De ee Fi es acccacaeauns 12 
Re Mee nx sc sancconsansens 17 
TD DR oo beidienxcdaans 16 
eC een eee te eed a 18 
20 Willys-Knight ............ 20 


of 


Following are the percentages | 
taken by Ford and Chevrolet in the | 
nine months’ peried: 


e/ om 


Ford Chevrolet | 
PRMURTY occcescs 43.7 289 | 
February ........ 44.5 32.4 
DOME: Asch eoeds 46.3 308 | 
PE <Gciseenas as 460 299 | 
eos 456 296 | 
0 Ce Pee re 46.7 29.1 | 
a ys eho pals 49.7 274 =| 
MUR sna cicaene 50.5 28.2 | 
September ...... 51.6 286 | 

IS, oc vide ae 47.2 29.4 


DEALERS INSURANCE DOES 
NOT COVER CUSTOMERS 


Hartford, Conn., Nov. 13.—Auto- 
mobile dealers in this section have 
that their imsurance 
cover prospects o1 
tomers to whom they loan 
Fred H. Rohrer, genera] manager 
the Motor Sales Company, ad- 
vises that dealers had not hereto- 
fore given this matter much atten- 
tion because they believed that 
when a customer desired to use a 


been advised 


does not cus- 


cars. 


| = 


4 


business. 


EAVY leads, high speeds, 

rough reads—these ardu- 
ous operating conditions 
determine the exacting specifi- 
cations to which Wisconsin 
Axles must conform. 


#@: AXLES 





WISCONSIN AXLE CO. 
Oshkosh 


Wisconsin 


Cumulative New Commercial Car Registration Statistics, October, 1930 


Returns for today: North Dakota, Utah and Wisconsin 
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sjas/ 61,2) 8) «| g| & |} se |E@) - . 2 | § 3 
= 5. i 2 ae 3 $ u 3s * |86 3 & 5 4 2 
~aie=' O/6F) 6) g | & S |EFls = zB 2D = 
Delaware | 1 14| 2 5: | 78 Delaware 
Hinois ; 4 2! 407 18 94 3] 3! 669 15, 93! 16 1 1| 10 1 | 2| {| 81{ 14362Nimois — 
N. Dakota | a 5 2] 67; 1, 45! =F won 1 | | | 165'Nor. Dak. 
Utah | 41| 5, | 110 a Ea 3 1| ‘| 4 172Utah 
Wisconsin | 270 841 | 401/23, —«49)—~—« _—. 5| \ 4] = | 4 825.Wis. 
Totals | 5 2; 770) + =26; 147 6| 3) 1299 48; 192) 19 2! 3; 19) 1 7] 2| 3| 4| 8 «610; 11} sf 88] Ss: 2676| Totals 
Del., 1929 | 1; 32 2 | 46 5} l | | 1| | | | | | 1| | | 96\Del., 1929 
m., 1829 | 6 3| 517 52; 100 14] 9} 719 27; 123; 10, | {70 ; | 4 25° ~—~CS*~:té‘<—«‘ HYStC“‘i ECYS”:C*@Y;:C«éGOYCSCSCs«é TON. 1929 
N. Dak., °29} 146| 1 8 3] ij 130; ~=C«;C(‘éi;CO;*C‘s!SCé‘A ao. > tg o> . —_ 4 = ae 381\N. D., ’29 
Utah, 1929 | | {717 w”6Ct*<‘*sE:C*;*~CiaY:!;*;~<~aS:t‘C a a a6 US at 2. | a {1} 1| 273'Utah, ’29 
Wis. 1929 | 1| | 425, 18, 64; °#«x+2Y 9] 8 630; 32; 102) #+=| #=| ioj 18 | #a@yp 7 S| 2; «25 —S«a22 | | 21{ 1386\Wis., “29 
fotals | 7 4} 1197; 71{ 184! 1] 27] = 18 1675; 974, 313] = 13] | 5| 95} 7f 11) 7| 3} 78} = 32} | Dp, 182} 4006; Totals 
*Not in production at that time. ‘ 
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JOBBERS THROUGHOUT NATION 


AUTOMOTIVE DAILY 


OPTIMISTIC OVER 1931 OUTLOOK 


EW YORK, Nov. 

Automotive jobbe 
throughout the country 
port that while business gen- 
erally has been below the 1929 
volume, there has been a 
tendency in the past few 
months to indicate that the 
winter will be normal and 
there is optimism for 1931. 


rs 
re- 


In a ten months’ survey conducted | 


by Automotive Daily News corres- 
pondents, it is disclosed that while 
ccHections are slow, jobbers, be- 
cauSe of a stricter watch early in 
the year, do not stand to lose out. 
They were more willing to cut down 
volume and give credit to the sure 
accounts. 

While indications early in the 
year pointed to lower new car sales 
and jobbers were ready for a tre- 
mendous business in replacement 


parts and shop equipment, this did | 


not materialize to the extent that 
had been expected. The _ public, 
while it kept a firm grip on its 
used car, dic not rush to the repair 
shops for reconditioning. 

The reports from the various job- 
bing centers follow: 


Pushing Winter Lines 
In Cleveland Area 


LEVELAND, Nev. 
tive jobbers who are 
and pushing winter lines in this dis- 
trict are increasing sales somewhat. 


Those who are doing a general parts 
and accessory business continue to 


carrying 


round up a fair volume of sales. | 


Although for the average jobber 
business is not entirely satisfactory, 
there is no rampant pessimism. The 
general inclination is to plug along, 
not expecting too much in the 
months immediately ahead, but to 
prepare for a substantial upturn 
next year. 

Business of individual jobbers 
range from 10 to 30 per cent. below 
the level of one year ago, with a 20 
per cent. decline for the first ten 
months of the year compared with 
ten months of 1929. 

Sales of winter goods, most job- 
bers report, have not been as active 
as might be hoped, but this is in 
part due to the fact that there has 
thus far been comparatively little 
cold weather. Dealers are main- 
taining the lowest possible stocks, 
knowing that they can _ replenish 
them quickly if a cold snap should 
drive in customers and exhaust 
their supplies. 

Jobbers of general automotive re- 
placement parts and accessories are 
convinced that the automobile 
Owner is doing just like many an- 
ether potential buyer—getting along 
with just as little as he can for as 
long as he can. 

Under the combination of factors 
now existing, therefore, with both 
seasonal conditions and a business 
depression of unusual proportions 
restricting activity, the automotive 
jobbing business is quiet. On the 
whole, there was little improvement 
last month nor is quick revival 
promised. The most encouraging 
feature, several jobbers are point- 
ing out, is that no further reces- 
sions are being registered. 

“This month's business should be 
a little better than that for last 
month,” says H. A. Berry, in charge 
of automotive sales for the W. Bing- 
ham Company. “Winter items are 
beginning to pick up. Anti-freeze 
preparations are in fair demand. 
Heaters are going rather slowly, but 
sales should increase when the 
weather gets colder.” 

Mr. Berry estimates that the W. 
Bingham Company's business for 
the first ten months of 1929 fell 
about 30 per cent. below the total 
for ten months last year. He fears 
it may be the latter part of next 
year before activity gets back 
normal. 


The Hersch Parts Company reports | pared with last. 
lclines for the ten months’ period 


little change in its business for Oc- 
tober, as compared with earlier 


This company handles no winter 


13.—Autome- 


13.—/ items except tire chains, and they 


| continue in light demand, says Mr. 
| Hersch. He looks for little pick-up 
until about the time of the January 
automobile shows. For the ten 
| months of this year sales have fallen 
}about 20 per cent. under one year 
ago, Mr. Hersch estimates 

“October was a better month than 
| September,” says W. L. Prim of the 
Motive Parts Company. “So far 
| winter demand has not shown up 
| very heavily. Business for the first 
ten months of this year has not 
dropped very far below the volume 
for the first ten months of last 
| year.” 

C. E. Carr of the Aberdeen Motor 


| tic view of the situation, although 
admitting that “times are not up to 
normal.’ He believes that automo- 
tive jobbers generally have not been 
hit as hard as some others. Sales of 
the Aberdeen company for the first 
ten months of the year are consid- 


|erably below those of the first ten | 


months of 1929, but he believes that 
the automotive jobber who keeps 
plugging away can win out. 

| Glycerine and other winter items 


are moving at a fair rate for the 
Coful Auto Parts Company, J. §S 
| Fuller explains, although for the 


| ten months this company’s business 
| has dropped some 20 per cent. under 
| that of one year ago. 

“We actually have more customers 
|} —more accounts on our books—than 


of dollar 
individual 


! 
| “However, our volume 
| business is less, because 
; Sales are smaller.” 

The Pennsylvania Rubber and 
Supply Company is one of the im- 
portant automotive jobber organi- 
zations that is able to report a very 
substantial increase in business -for 
| October compared with November 
and with October one year ago, and 
/only a slight decline for the first 
|ten months of this year, compared 
|} with the corresponding period of 
1929. 

“Our October business was very, 
| very good,” says Glen M. Daily, who 
has mapped out and carried forward 
|an aggressive, pep-building mer- 
| chandising campaign among dealers 
| throughout the company’s territory 
| covering a half a dozen states. “The 
|final figures on October business 
| have not yet been completed, but we 
| already know that they will show a 
| remarkable increase.” 
| Mr. Daily weeks ago started out to 
find an answer to some of the prob- 
|lems being faced by the dealers. He 
| undertook an extensive survey which 
began with the individual automobile 
|owner on the parking lot and de- 
cided that much of the trouble with 


| deaier organizations was a lack of | 
| Spirit and interest, which militated | 


| against getting and holding business. 
|; These and other conclusions were 


put up to dealers, and results in in- | 


creased sales now are beginning to 
appear. 

“Our business for the first nine 
months of this year dropped only 
about 14 per cent.” says Mr. Daily 
“The October gain will bring it 
| down to not more than 10 per cent., 
I am sure. We had more future 
business sold this year than ever 
before in our history, some of the 
winter orders dating back as far as 
| August. Repeat orders now are 
coming in in nice shape, despite the 
absence of cold weather.” 
| The M. & M. Company is another 
large automotive jobber that is 
| Striking out and beginning to bene- 
; fit by intensive efforts and the ex- 
| tension of a helping hand to the 


dealer. 


| Chicago Jobbers Report 
Brisk Pick-Up in Sales 


| CHICAGO, Nev. 13.—A brisk pick- 
up in September and October, 
| whieh in some instances sent these 
| months ahead of the corresponding 
1929 period in sales, aided materially 


in taking up the slack in the ten 


t@,; menths’ decrease in business among 


Chicago jobbers this year as com- 
At that, the de- 


ranged all the way from 12 te 30 


months, current demand being quiet. | per cent. 


In some respects, the showing this 


|; Supply Company takes an optimis- | 


we had a year ago,” says Mr Fuller. | 





year has been considerable of a dis- 
appointment to local 
Earlier in the year they had antici- 
pated even an increase over 1929, 
basing their predictions on the fall- 
jing off in new car sales and the 
| reasoning that, with owners keeping 
| automobiles, they would in different 
times be turning in on new cars, the 








requirements in equipment, repair 
| parts and accessories would be 
| greater. 


This eventuality has not material- 
ized to the extent expected. Own- 
ers have not gone through the proc- 
ess of modernizing their cars in the 
number of cases counted upon 
Partly to offset this situation, deal- 
ers and distributors have come into 
the market for. service station 
equipment to meet their own re- 
quirements, in Jine with a develop- 
ment whereby these jobber sources 
have determined upon competing 
| with super-service stations as such 
in a more aggressive manner 
heretofore. 

Despite the falling off in business 
the Chicago jobbers have not ut- 
tered complaints on that particular 
score. They have taken business 
conditions philosophically and con- 


centrated on safe business rather 
than great volume, more than in 
the past. 


Furthermore, the wholesalers here 
have tried to forget the slump that 
hit them at the height of the touring 
season last summer, when they had 
counted upon heavy business. They 
have a newer development to think 
of; namely, the early cold snap that 
hit this section in September, with 
several recurrences since, bringing 
with it a sudden demand for winter 
items, such as heaters, radiator 
covers, anti-freeze solutions, new 
baiteries and other products. 

There is at present a quiet yet 
confident feeling that 1931 will see 
better times for the jobber. This 
prophecy is based upon the premise 
that hundreds of thousands of cars 
here wil] unquestionably require re- 
pairs and equipment in instances 
where owners have “got by” in 1930. 
It is pointed out that the number 
of automobiles on the road, new 
|} and old, will increase next year, and 
| every car, regardless of its age, is a 
prospect for the jobber. 

Already campaigns 


have been 


| started designated to stimulate buy- | 


ing among those whose money in 
the banks has caused savings de- 
posits to mount to record heights 
Without a single exception the job- 
bers interviewed, all of them lead- 
ers in their field, have experienced 
@ more than satisfactory gain in 
| sales in the past two months. Re- 
ports to this effect come from W. 
M. Weber, president of the Chicago 
Automobile Supply House; F. V. 
Grimm, president of Grimm-Han- 
sen-Treland, Inc.; J. C. Ralston, 
vice-president of the Beckley-Ral- 
ston Company; Sidney F. Beech, 
president of the Motor Car Supply 
Company, and H. J. Birchacek, head 
of the Universal Automotive Supply 
Company Similarly, all of them 
look forward to the winter months 
| and next year in an optimistic vein. 


Western Connecticut 
Business on Uptrend 


13.— 


in 


RIDGEPORT,. CONN., Nov. 
Automotive jobber business 
the western Connecticut area 
showed its usual uptrend during 
the past two months, after notice- 
able declines during the first six or 
eight months of the year, due to in- 
dustrial depression. A _ disappoint- 
ing summer was followed by sharp 
gains in September and October. 
Practically all recognized jobbers in 
the territory now report business as 
| improving rapidly, with excellent 
prospects for the winter. 
| Conditions last winter were not 
| entirely favorable. Large overstocks 
of chains and other winter items 
were reported. The carry-over in- 
ventory on these items has been 
heavy. 
were forced to depend almost en- 
| tirely on replacement parts business, 
| accessories not moving well. The 
| parts business was helped materially 
| by the fact that many car owners 


period of economic uncertainty. 





pected. A tendency to steer clear of 
overstocking on winter items is 
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wholesalers. | 


than 


During the summer jobbers | 


| held on to their eld cars during the | 





| field Ave., Bridgeport, reports gen- 
eral business is holding its own at 
an even level. Automobile clocks, 
}recently taken on by the concern, 
;are moving well and prospects in 


other accessory lines are good, ac- | 


cording to L. C. Eisenman of the 
firm. 
Parts business has shown no no- 


ticeable change in recent months, 


according to A. A. Linley, of Linley 
Brothers, 577 Fairfield Ave. The 
demand fcr winter lines is good. Re- 


placement business was noticeably 
heavy during the summer months 
Collins & Leary, 642 Fairfield 
Ave., has good prospects for the 
winter lines and an advance in sales 
over last year is indicated, W. J 
Leary reports. “We have been for- 
tunate this year in getting our stock 
of chains on consignment, the ad- 
vantages of which are obvious,” he 
says. 
form during the past 


few months.” 


The general outlook is brighter 
in all lines, in the belief of C. H 
Urton, manager of the Bridgeport 


store of the Western Auto Supply 
Company, Fairfield Avenue. Heat- 
ers and other winter items are in 
good demand, he reports. 

In New Haven the situation is 
similar to that in Bridgeport. Job- 
bers are optimistic as to prospects 
and look back on the past ten 
months without serious regret. 

“We see a decided improvement 
in business. October sales show a 
marked increase over Septembe! 
and an even more decided upturn 
is likely within sixty days,” reports 
Isaac Weiner of the jobbing firm at 
Grove and Orange Streets, New 
Haven, bearing his name 

Louis H. Weiner of Louis H. Wei- 
ner, Inc., 318 Crown St., says busi- 
ness during the year to date has 
been satisfactory, although a slight 
falling off was noticeable in Octobe: 

Business is holding its own, in the 
opinion of E. C. Gallo of the Hor- 
ton-Gallo-Creamer Company, 96-104 
State St. Volume has been running 
about the same for a number of 
months, although more effort has 
| been required to keep this level, he 
reports. 


Southwestern N. y. 
Reports Optimistic 


AMESTOWN, N. Y., Nev. 13.—A 

majority of jobbers in the whole- 
sale automotive parts and equip- 
ment trade threughout southwest- 
ern New York are of the opinion 
that “hard times” are disappearing 
rapidly and that “good business” is 
staging a come-back. 

It is admited that the general run 
of sales during the early part of the 
current year, except on necessities, 
were slow, but most jobbers are 
more confident of the coming 
months than they were at this time 
a year ago. Many concerns have 
taken advantage of the dull period, 


expanding facilities, erecting new 
buildings and taking on additional 
lines. 

Business with most jobbers has 


| not been up to the level of 1929, but 
iin some cases total volume was 
greater than was anticipated. At 
present, however, wholesalers 1n the 
district, as a whole, are doing about 
10 per cent. more business than in 
November, 1929, and the outlook for 
the coming months presents 4a 
brighter aspect than it did in No- 
vember and December last year 
Unit parts and shop equipment 
as well as lines of necessary acces- 
sories, moved in good volume out of 
warehouses from April 1. Prior to 
| that time the general depression was 
exceptionally noticeable. Revival of 
industry in April and May was 
somewhat reflected in improved vol- 
ume of business for wholesalers, but 
it was not until late in the summer 
{that a definite upward trend was 
/ recorded, a status which has regis- 
| tered still higher gains during Sep- 
tember, October and thus far in 
| November. 
Several wholesale automotive con- 
| cerns moved into larger quarters this 
year, including Holmes & Volz. 
| Jamestown, N. Y.,; the Olmstead 
| Company, Syracuse, and the H. A. 
Dahlgren Company, Jamestown. 
Along the entire southern tier of 
New York an appreciable gain in 


| headquarters in Syracuse, which 
| has been handling automobile ac- 





“Regular lines have been uni- | 


7 


| Pennsylvania, The company’s staff 
of ten salesmen on the road in this 
wide territory reports a decidedly 
more optimistic tone and orders in 
| greater volume from retailers 
In the battery and electrical 
| equipment lines noticeable improve- 
| ment in business has been recorded 
| during the past ten weeks by the 
Hause Battery and Electrical Serv- 
ice, U. S. L. distributor, Jamestown; 
the Rochester Battery Clinic, manu- 
facturer and distributor of batteries, 
and the Starter and Ignition Serv- 
ice, Rochester 

Shop equipment and filling sta- 
| tion supplies, radio and general au- 
| tomotive necessities have moved out 
of warehouse at the plant of Holmes 
| & Volz, Inc., Jamestown, N. Y., in 
excellent volume this fall. Business 
of nearly satisfying proportions was 
enjoyed by this concern, one of the 
largest jobbers in the state, since 
early in the summer. The first 
| quarter of the year was dull. Alfred 
M. Holmes, president and general 
manager, is confident of the con- 
tinued upward trend in business and 
looks forward to a winter's volume 
of record proportions. This concern 
has completed and is now occupying 
its new warehouse, plant and office 
at West 3d and Clinton Streets. 

The Jamestown Unit Parts Com- 
pany, Inc., reports its volume of 
business thus far this year as shgeht- 
ly behind that of 1929. Judging 
from current trends, however, the 
| loss during the early part of the 
year will be compensated somewhat 
by improved volume in November 
and Decembei 


j 


New Jersey Jobbers 
Report Business Spotty 


| NEWARK, N. J., Nov. 13.—Avte- 
| motive jobbers in this city and 
| throughout the state report 
spotty in the first ten 
with collections slow, but 
all are optimistic that the winter 
season will be normal 1931 


should bring a boom. 

Up to the half year the 
in the state maintained their 1929 
average, with reconditioning work 
speeding up the sale of replacement 
parts and machine shop operation. 
| Sales ef accessories and equipment 
| fell off, but the other factors in 
the business kept the first six 
| months on a par with last yea) 

With the depression keeping its 
hold on the public, it was believed 
that the falling off in new car sales 


bosi- 
| ness as 
| months, 


and 


jobbers 


would mean that car owners would 
have their old cars reconditioned. 
| But the public fear had not been 
dissipated, and business all along 
the line fell off 

The one bright spot in recent 
months has been the sale of winter 
necessities Anti-freeze solutions 
and winter adjustments that have. 


meant the sale of replacements has 
been good The sales of’ heaters 
have been normal, with the ex- 
pectation that the next real cold 
spell will boost this item. Tire 
chains sales, jobbers sa wouest 
await the coming of snow. 


Eusiness conditions throughout the 
state have shown excellent forward 
strides in the past month, and indi- 


cations are that prosperity will re- 
*turn the first of the year. Building 
of roads by the state has been 


steady, and plans are under way for 
work throughout the winter. Man- 
ufacturing plants are taking back 
employees layed off during the dull 
period, and building operations are 
expected to increase materially. 

Cc. H. Hall, Jr., manager of the 
Norwood Tire Company, Inc., Long 
Branch, wholesale distributor of au- 
tomotive equipment and replacement 
parts, says: 

“We have found a slight drop of 
business in 1930, as compared with 
1929, about 10 per cent., to be exact, 

| which we attribute to general busi- 

ness depression, and we do not look 
forward to a change until spring. 
| Most of our volume this year has 
ness has been below the 1929 vol- 
fa)).” 

E. R. Mosher, manager of the 
Sterling Auto Equipment Company, 

| Inc., North Bergen, says:— 

“Business is good for the hustler. 

| Collections are slow. Everyone is 


Inasmuch as a large percentage | business in almost all automotive | using his credit to the limit. Com- 
; of most jobbers’ business comes dur- lines has been noted since Septem-! pjete refinishing business has fa)len 
| ing the closing months of each year,; ber 1, according to an official of | 50 per cent. during the year. 

the present uptrend was not unex- | the Olmstead Company, Inc., with | pairing of wrecks has ineressed. 


Re- 


| Radiator repairs and rebuilding has 


| increased owing to our policy of 


noted among jobbers, and this is ex- | cessories since 1905, supplying thé guaranteeing the work. We are very 


pected to prove of benefit all around. 
City Auto Company, Inc., 609 Fair- 


trade in central, southern and 
western New York and northern 





(Centinued on page 8) 
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J obbers Report Sales Gain 
Of Winter Necessities 


(Continued from Page 7) 


look for the coming winter and 


imistic regarding future busi- 
— spring presents a decidedly better 


ness.” 


F. F. Ruff, reporting for the Tire | aspect. 
Trading Company, Inc., Newark, The J. A. Miller Auto Supply 
parts jobber, says: Company, Inc., Erie, one of the 
largest automotive equipment con- 


“We have found a slight drop off 
in business in 1930, as compared 
with 1929, about 10 per cent., to be | 
exact, which we attribute to general 
business depression, and we do not| 
look forward to a change until 
spring. Most of our volume has 
come from repair parts and prod- 
ucts that went into cars and trucks 
that have been in service for a pe-| 
i of time. 
ne collections are probably in 
better shape than a year ago. This | 
is due, in part, to the fact that we 
are watching them more closely and 





cerns in the area, serving fourteen 
counties in Pennsylvania, Ohio and 
New York, reports aggregate busi- 
ness volume this year will line up 
favorably with that of 1929, if the 
present increase in sales, noticeable 
from week to week, is maintained 
throughout the balance of the year. 
Current sales volume is about 10 per 
cent. ahead of October, 1929, and 
more than 20 per cent. greater than 
September and October this year. 
The Cohen Auto Parts, Erie, early 
this year moved into its new home 


have found it necessary to place/ y+ 721 Parade St., where modern 
more accounts on a C. O. D. basis) facilities and merchandising meth- 
then heretofore. | ods have been installed. Demand for 


“From present indications repair | 
business should be better this win- | 
ter than last, although we are not | 
overoptimistic as to sales.” | 

Charles S. Carr of the Charles | 
Schick & Co., Trenton, says: ; | 

“We are very much pleased with | 
1930 business. Small tools and 
equipment of less than $50 selling | 
price were the items that contrib- | 
uted largely to our total for the | 
year. Collections are not so far be- 
hind last year’s totals, From what | 
we can see of the winter business, | 
it will run about 10 per cent. below 
1929.” | 

Dwight W. Grover, president of | 
the Motorcraft Corporation, New- | 
ark, jobber in automatic replace- | 
ment parts and doing automotive | 


unit parts, which slowed up con- 
siderably during the early part of 
the year, has registered a wide im- 
provement since July 1, according 
to Mr. Cohen. Especially from the 
rural sections and the smaller out- 
lying communities has_ business 
picked up. Meyers Auto Parts, 448 
West 12th St., reports a ten months’ 
volume of satisfying proportions, in 
spite of the fact that business was 


,Slow during March, April and May. 


Inquiries and orders now at hand 
indicate that the final quarter will 
make up considerably for the loss in 
volume earlier in the year, whtle 
the outlook for the first quarter of 
1931 is decidedly brighter than was 
the case a year ago. 


In Oil City, Titusville, Warren, 


engine rebuilding, reports that busi- | Meadville and other cities and com- 
ness is behind 1929 and that collec- | Mmunities in the northwestern cor- 


tions are slow. 


ner of the state general business 


R. G. Pruden, secretary of the volume has recorded appreciable in- 
Ww. E. Pruden Company, Inc., New- | Crease since October 1. The Penn- 


ark, says: 
“Business in New Jersey this year 
has not been good and volume has | 
fallen off. Collections have not been | 
good and appear to be getting | 
worse. We can see no reason to 
suppose that business will be much | 
better this winter.” 
S. E. Nichols, secretary of the| 
Elin Auto Supply Company of New- | 
ark, distributor of automotive equip- 
ment, says:— 
“Trade conditions in New Jersey 
are developing just aboul as we ex-| 
pected. In other words, seasonal | 
conditions have brought about an) 
increase in business which with us} 
put October ahead of October last | 
year, and the indications are that | 
November’s business also will exceed | 
that of November last year. 
“Looting at the calendar year, we 
find that the total volume seems to} 
be off as compared with 1929, and the 
collections are off from 5 per cent. | 
to 7%% per cent. } 
“We expect continued good busi- | 
ness through the winter months.” 
The Labair Auto Supply Com-| 
pany, Trenton, did considerable | 
business during the recent “Safety 
Lane” campaign in that city. Busi- | 
ness has been below that of 1929 
ume and collections are slow. 


Norihwestern Pennsylvania 
Business Shows Gains 





| Sylvania Rubber and Supply Com- 


pany, with headquarters in Erie, a 
branch in Oil City, and serving the 
communities mentioned above, ex- 
pects business during November and 
December will make up almost en- 
tirely for any losses sustained dur- 
ing the early part of the year. 

Taken as a whole, automotive 
equipment and parts trade through- 
out the territory can be recorded as 
having been semi-poor during the 
first three months of the year, fair 
in the second quarter, good. in July, 
August and September, and, judging 
from new orders arriving daily, will 
be exceptionally good in the last 
quarter. Most factors in the trade 
look forward to a wide improve- 
ment in demand for all kinds of 
accessories, unit parts, tires, sea- 
sonal items and shop equipment 
after the turn of the year. 


Steady Increase Since 
‘May in Seattle 


GEATTLE, Wash., Nov. 13.—In the 

Northwest the period of recession 
following the stock market break 
was first noticed in March of this 
year. It was then that the auto- 
motive business felt the réaction. 
January and February had been 
practically normal months in both 
new car and jobber business. March 


and April were badly off, but the 
comeback appeared silghtly in May. 
From then on until the present time 
the total volume of parts and acces- 
sory sales has steadily increased. 
When the “bad news” came in 
November from Wall Street garage 
men in this section found them- 
selves pretty heavily stocked Buy- 


BR. Pa., Nov. 13.—A general sur- 

vey of business in the wholesale 
automotive parts, equipment and | 
aceessory lines throughout north- | 
western Pennsylvania for the first | 
ten months of the current year re- 
veals that while trade was suffering | 
somewhat trom the depression of | 
the eariy pari of the year, and busi- | ing was held down to actual require- 
ness became spotiv along about July,|ments and there was cousiderable 
a erodual uptrend in sales has been | slack in the form of stock already 
recorded by teading factors in the}on hand that had to be absorbed. 
trade since August 1, with indica-|This took some months, so that! 
tions of fall and winter business ef | various jobbers found business the 
more satisfying proportions. |first four months of 1930 far from 
January 1, 1930, retailers,;}normal. Along about May and June 
as a whole, confined purchases to a| buying resumed a little more brave- 





Siuce 


hand-to-mouth basis. This condi-}ly, but still very cautiously. 

tion showed improvement after the} There was still prevalent a com- 
turn of the first half of the year,| mercial fear. But as spring ad-| 
due primarily to extensive advertis- | vanced business became fair. Tour- 
ing campaigns and low stocks on| ist trade was not up to last year. | 
Shelve By the first of Octeber,| Car owners showed a tendency to| 


orders were coming in from retailers buy repair work “piecemeal,” and 
in all communities in more volume,|not until September and October 
and following the resumption of; were orders frequent for “a com- 


sary repair work done and not giv- 
ing orders for the complete job. 
This may continue until after the 


first of the year, but recent months’ 


show definite improvement. 

That conditions, beginning with 
next May, will show improvement 
month by month over last year is 
the consensus. 

“Since May every month has 
shown decided and steady improve- 
ment,” said E. C. Walling of Ballou 


& Wright. “The fall months are 
proving very satisfactory. Winter 
merchandise sold earlier and in 


greater quantity than ever.” 


dition of any region he has visited 
this year, is the statement of John 
S. Baisden, of Burd Ring Sales, 


who has been covering much of the | 


entire West. Burd ring sales are 
200 per cent. above 1929 in this ter- 
ritory, he said. 

Art Hoge of Hoge Piston and Ring 
Company reports a successful ten 
months’ business at all stores of 
this firm. “The_ first two months 
were slow, but with us the increase 
started in March,” he said. Repair 
shops going on a cash basis early 
in 1930 had its effect on slowing up 
parts business. 

Double the volume of 1929 has 
been set up by De Luxe pistons in 
the Northwest, according to Page 
Brown of Page Brown Company. 

Fair business during the spring 
and summer, and nice gains in the 
fall, is the report of Motor Specialty 
Company October being 15 per cent. 
ahead of September. 

Northwest Bearing and Parts 
Company reports business slow the 
first few months, with steady gains 
from May on. “Our brake business 


up well, making nice gains during 
the past two months,” says George 
F. Morrisey, manager. 


was along the same line, while Mo- 





year of business, reported monthly 
volume increases since April. 

E. J. McCarthy of P. J. Cronin 
Company characterized the first 
four months as “very slow,” with 
every month since May showing 
appreciable gains, until September 
and October, which rated “very 
| Satisfactory.” 

Bridgeman Parts Company notes 
a nice spurt in trade this fall. Out- 
look for coming year 
bright. 





| 


‘Only Slight Decline 
‘Philadelphia Reports 


PHILADELPHIA, Nov. 13— Ac- 

cording to reports from the bulk 
of eleven jobbers in the varied field 
of automotive supplies, replacement 
parts and specialties, the ten-month 
period ended October 31 was not 
equ2l in sales volume to the corre- 
sonding period of 1929. Seven out 
of the eleven reporting concerns 
said that the volume was below that 
of a year ago, but four asserted that 
it had shown an increase. 

Of the seven jobbers reporting a 

decrease, three said the drop for 
the period was slight, one that the 
volume was 25 per cent. off, two 
that the recession was considerable 
}and one did not state the extent 
|of the drop. 
Of the four mentioning an in- 
}crease for the ten months, two re- 
ported that it was only slight, one 
that it was considerable and one 
did not give the extent of the ad- 
vance. 

Those in the group handling re- 
placement parts, either as a depart- 
|ment or as the main business, with 
| one exception, said that business in 
|this line had been good for the 
period, and those concerns having a 
department of mechanical shop 


| service for the trade reported that 


its activity had been satisfactory, or 
better. In the cases where parts 
business was good, however, it did 
not come up to the most optimistic 
expressions made early in the year. 

In some instances, jobbers in the 
group experiencing a decrease in 
volume, said that the turn for the 
worse did not come until June, the 
downward trend becoming notice- 
able in that month, with some im- 
provement occurring in October. 

{n the majority of cases, jobbers 
expressed their belief that, in the 
light of a great amount of pent-up 





near-normal working schedules by| plete job on the car.” There could 

the leading industries, current busi-jstill be more of that, many car 

ness volume is greater and the out- owners are still having only neces- 
i : 5 i ' 


service and repair work that must, 
of necessity, be released sooner or 
‘later, after January 1, 1931, there 


The Northwest is in the best con- | 


and general parts lines are holding | 


R. C. Bosselman Company report | 


tor Car Supply Company, in its first |a very good increase in the last ten 


| months 


considered | 
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will be heavy demands on their} has found business during the past 


| 


|The 





stocks. 

Reports from the jobbers follow: 

Casanave Supply Company, auto- 
motive division, 2028 Sansom St.: 
“For the ten months ended in Octo- 
ber, business has been a little off 
from that of 1929.” 

W. E. Taber & Co., 1810 Fair- 
mount Ave.: “For the last ten 
months trade has been considerably 
below that of the same period a 
year ago.” 

George W. Nock Company, 712 N. 
16th St.: “The ten-month period 


| just ended was 25 per cent. off from | 


our 1929 business for the corre- 


| sponding time.” 


Gaul, Derr & Shearer Compgny, 
16th Street and Fairmount Ave- 
nue: “Sales, on the whole, from 
January 1 up to October, were 
slightly below those for the period 
last year, although we were ahead 
until June, the next two months 
also not being up to the mark.” 

J. H. McCullough & Son, 1248 
N. Bread St.: “The ten-montb 
period was considerably below that 
of last year.” 

Roberts Auto and Radio Supply 
Company, 17th and Callowhill Sts.: 
last ten months were 
equal to those of 1929.” 

Sayer, Hay & Co., 1420-28 Malon 
St.: “Taken altogether, the past 


ten-month period did not make as | 
good a showing as the period for | 


last year. The present year started 
out well, but in June came the first 
let-down.” 

Berrodin Auto Supply Company, 
713 North Broad St.: “Business for 
the last ten months was ahead of 
that for the period in 1929.” 

Swain-Hickman Company, 3519-23 
Lancaster Ave.: “Our records show 
that for the last ten months we 
were a little ahead of a year ago” 

Philadelphia Motor Accessories 
Company, 3129 North Broad St.: “In 
our automotive division we have had 
the 


over corresponding 


|months of a year ago.” 








| all 


Northern California 


Reports ‘No Depression’ 


AN FRANCISCO, Nov. 
(UTPS).—The past ten months 

in the northern California territory, 
as far as the jobbers are concerned, 
have demonstrated that stock mar- 


| ket fluctuations may come and go, 
| but there is no “depression” when 


dealers are encouraged to persist in 
aggressive advertising and _sales- 
manship and jobbers co-operate to 
the utmost by cordial and consistent 
service, 

B. L. Levin, head of the Levin's 
Auto Supply Company, with head- 
quarters at 11 Van Ness Ave., San 
Francisco, with dealer customers in 
parts of California, Oregon. 
Washington and the other Western 
states, says that, of the twenty-one 
years he has been in the automobile 
field, this year is the banner year 


for the jobber business, breaking all | 


previous records for sales volume. 
Levin operates ten branches of his 
own firm in as many key cities of 
California, and has affiliated con- 
cerns in other West Coast states, so 
that he knows whereof he speaks 
“There is no depression if there is 
consistent advertising and enough 
advertising,” says Levin. He prac- 
tices what he preaches, for his San 
Francisco house is one or the best 
advertised retail auto supply places 
in the city, in addition to being the 
headquarters for his jobber business 

One of Levin’s secrets for his con- 
tinued volume of business is the 
Possession of adequate stocks, ade- 
quate both in variety of lines and 
quantities carried, so that the deal- 
er can be told with pretty near 100 
per cent. accuracy, “If it’s made, it’s 
here.” In other words, Western 
dealers, once they become customers 
of the house of Levin, remain so be- 
cause they are persuaded that all 
their wants can be supplied by 
Levin, the best possible state of 
mind for a firm’s customers to be in. 

The Motor Rim and Wheel Serv- 
ice (W. D. Smith, president: C. S. 
Orland, San Francisco plant man- 
ager) distributes and services all 
makes of rims, rim parts and wheels 
and is the exclusive factory dis- 
tributor in California, Arizona and 
Nevada for Cleveland Welding Com- 
pany, Firestone Steel Products Corfi- 
pany, Goodyear Rims and Parts, 
and Jaxon Steel Products (now Kel- 
sey Hayes Whee! Corporation). They 
also distribute duplex spare carriers, 
Blackhawk wrenches and Black- 


‘hawk oil hydraulic jacks, This firm 


not | 


13 | 


ten months so satisfactory that the 
San Francisco location was recently 
changed to new and spacious quar- 
ters at Post and Franklin Streets. 
Waterhouse - Weinstock - Scovel 
Company, with San Francisco head- 
quarters at 540 Howard St., Oakland 
headquarters at 3060 Broadway and 
factory at Beach and Halleck, Oak- 
land, for some of the lines dis- 
tributed by the old Trianglé Parts 
firm. absorbed some three years ago, 
reports business on an even keel, 
with their dealer customers marke 
edly appreciative of the firm’s ex- 
| panding mechanical shop service. 
| But, on the western horizon, the 
(jobber activities of the Goodyear 
| firm in recognizing as dealer out- 
‘lets the hundreds of Van Fleet- 
| Durkee service stations, has caused 
the greatest comment. This ar- 
rangement, now in effect for some 
| weeks, has caused every jobber to 
think and plan toward the day when 
| the service stations would all evolve 
|into full dealer outlets. The busi- 
| ness revival slogan of the Van Fleet- 
| Durkee, Inc., “Make business bet- 
ter—work more—earn more—buy 
|more,” has in fact gained national 
fame through being adopted by the 
|committee on business development 
|of the United States Chamber of 
;Commerce in its drive to improve 
business conditions throughout the 
United States. 





Conditions Spoiiy 
In Linceln, Neb. 


LINCOLN, Neb., Nov. 13.—Jobbinz 

houses handling replacement 
parts, automobile accessories and 
shop equipment fared well here dur- 
ing the first ten months of 1930, 
with two firms reporting business 
as good or slightly better than for 
| the same period last year, one firm 
reporting sales volume better than 
last year, but collections less satis- 
factory; another reporting a slight 
decrease and the fifth a 25 per cent 
decrease. Most of the firms report- 
ed a spotty ten months, with Sep- 
tember and October showing up 
exceptionally well, while each firm 
experienced a let-down in collec- 
tions, 

The encouraging note in the job- 
bing business here is the sales re- 
vival that has been experienced the 
past few months, and the almost 
unanimous prediction that business, 
which has begun to swing upward, 
will continue to do so, reaching an 
all-time high mark next spring. 
Optimism is prevalent among Lin- 
coln jobbers. 

E. G. Evans, in charge of auto- 
motive equipment for the Henkle & 
Joyce Hardware Company, reports 
that the ten months in 1930 ending 
October 31 were slightly behind 
1929, although some months topped 
any previous high marks in 1929, 
October was exceptionally good, and 
a record month for the company. 
| During the past two months this 
company has experienced a steady 
increase in accessories, anti-freeze 
solutions, tire chains and heaters, in- 
cluding the HaDees, Red Cat and 
Torrid heat lines. The only notable 
feature of the company’s sales pol- 
icy for the ten months was discon- 
tinuance of its line of radios this 
fall. 

Henkle & Joyce Company has 
come through 1930, so far, with a 
larger force of salesmen than was 
used in 1929,: the sales personnel 
| having been increased at the begin- 
ning of 1930. 

“We look for a decided change 
|for the better next year,” said Mr, 
Evans. “The past two months have 
been better than the same months 
|}a year ago, which in turn were rec- 
|ord months for this company. The 
| increase in business, I believe, is a 
| definite upturn for the better and 
|not just a seasonal trend. We hit 
| bottom last summer and now we are 
' : ” 
| headed for better times. 
| So far in 1930 Henkle & Joyce 
| Company has just about doubled its 
| tire sales, the Mansfield brand be- 
jing carried. 

L. J. Messer Parts Company, 
which specializes in replacement 
parts and shop tools, has held its 
sales about on a par with last year. 
Credit has been watched more 
closely this year, according to Mr. 
Messer, and collections have been 
slower. ‘This company has effected 
a substantial expansion of sales ter- 
ritory during the ten months and 
has opened a branch store at Mc- 
Cook, Neb., in the western part of 








the state. Business has been ex- 
* (Continued on Page 12) 
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° . las eman " repairs increases 
Philadelphia Jobbers R e =| among — a oun. sateen, 


“The period through which we 
’ ‘ o | 
ance and Care Will Save if repair men is piling up. The 


‘ ° | this should mean more profits for 
port ‘Service That A 
are now going and which probably 
will extend into 1931, is one in which 
’ ° | bulk of service and repair work that 
Your Car’ Are Practical 
Aids. 


S- | the jobber. 
sures New Car Perform- 
service work for the car dealer and 
By 


K. oH. LANSING 


OR months past, Philadel- | 


phia jobbers having af- 
filiation with the Motor and 
Equipment Association and 
the National Standard Parts 
Association have, as a matter 
of course, been interested in 
the progress, in their terri- 
tory, of the business improve- 
ment campaigns of these two 
active organizations. 

Through the efforts of jobbers’ 
salesmen coming under these groups, 
many subscriptions have been ob- 
tained, on the one hand, to the 
M. E. A. service development plan, 
from car dealers, service stations 
and repair shops; and, on the other, 
to the N. S. P. A. advertising service 
plan, from independent repair shops, 
combination storage garage and re- 
pair shops, super service stations 
and car dealers. 

With its slogan, “Care Wil] Save 
Your Car,” the W.E.A. group has 
been busily engaged in introducing 
among carefully chosen clients the 
various selling helps which should 
make business better for them. These 
practical aids include metal signs 
and window transfers bearing the 
slogan; sample copies of direct mail 
communications; quantities of enve- 
lope stuffers and gummed seals 
being the association emblem; work 
sheets, showing proofs of specimen 
newspaper advertisements for deal- 
ers’ use; electrotype of emblem for 
use in advertising; localized news 
releases; campaign buttons and a 
color-proof of advertising used in 
the Saturday Evening Post. 

To the N.S. P. A. group, with its 
slogan, “Service That Assures New 
Car Performance,’ was _ assigned 
the work of appointing, through 
Salesmen selling two classes of 
service subscriptions, a limited num- 
ber of independent repair shops and 
other factors previously mentioned, 
as authorized N. S. P. A. repair sta- 
tions. Acceptance of their applica- 
tion entitles 
places to the 
Selling helps, including authoriza- 
tion electrotype for letterheals, au- 
thorization certificate for the office, 


authorization sign for the shop, a} 


quantity of stickers featuring au- 
thorization, mat for newspaper ad- 


vertising once a month throughout | 


the year, cuts for postcards on the 


same basis and twelve sample let- | 


ters, one for each month. To those 
taking Service A, higher in price 


than the other class of service, is | 
hanging | S_ 
|M. E. A.’s national advertising, tend- | 


allowed an_ illuminated 
sign with twelve changes of word- 
ing, while “Service B entitles the 
subscriber to a wall bulletin sign 
with twelve changes of wording, in 
each case the subscriber receiving 
all the other selling helps. 

That the jobbers in each associa- 
tion group should profit by tying up 
with campaigns of this business- 
building nature is explained in the 
following interviews with leading 
figures in the trade. 

Said George B. Shearer, Jr., presi- 
dent of Gaul, Derr & Shearer Com- 
pany, Philadelphia, councillor of the 
M. E. A. jobber group for the Middle 
Atlantic zone: 

“The more the jobber builds up 
his dealers and his clientele of re- 
pair shop owners through the serv- 
ice development plan of the M. E. A. 
along the lines of its campaign 
slogan, ‘Care Will Save Your Car,’ 
thereby helping them to get busi- 
ness by supplying them with prac- 
tical selling helps, the,,.more they, 


will return to him for merchandise | pointing, through its jobbe 


the owners of these | 
advertising service- | 


has been done for some time is of 
| the ‘fix-it,’ or short job class, over- 
| haul work being confined largely to 
| commercial truck and to wreck jobs. 


This means that either the great | 


| majority of motorists will be com- 
,pelled to buy new cars when their 
present ones gives out, or that a 
tremendous volume of repair work 
is bound to be let loose, probably 
by the early spring months at the 
latest. 


omy, it is more than likely that a 
very large 
serviced and instead 
purchasing new cars. 
rush of business for the dealers’ 
service departments and for the re- 
pair shops should, of course, be re- 
flected in a flow of orders for the 
jobber. 

“Gasoline statistics show that car 


repaired, 


owners are using their vehicles more | 


than ever this year, and the fact 
that a great many of these auto- 
mobiles are running with inade- 
quate repairs, lends strength to the 
belief that there soon must be an 
abundance of service and repair 
work among the jobber’s customers. 


If a hard winter arrives, this work | 


will be increased. 


| Will Save Your Car,’ through the 
| Sale of subscriptions, by its jobber 
| affiliations, to the latter’s custom- 
| ers, points the way to the consumer 
| to have his car properly repaired at 
| the better type of shop, where ef- 
ficiency and fair prices are the rule. 
“Repetitions of the signs supplied 
| by the M. E. A., bearing the slogan, 
| serve to keep the car owner con- 
|scious of the needs of his automo- 
| bile and are apt to impress him with 
|the size and extent of the move- 
|ment. The natural impulse will be 
| to patronize a shop that, by exhibit- 
|ing this sign, shows it to be among 
| the leaders. 

“The selling helps provided for 
the jobber’s customers in the serv- 
|ice-development package, to which 
jtheir subscription entitles them, 
| such as the signs bearing the slogan, 


;the sample copies for direct mail, | 


;}envelope stuffers and gummed seals 
with emblems for letterheads; the 
|proofs of specimen newspaper ad- 
|vertisements for dealers, electro- 
type for use in advertising, localized 
news releases, campaign buttons for 
| principals and employees and the 
|color-proof of the Saturday Evening 
Post advertising with which 
campaign is linked up, with the in- 
| structions for the use of all these 
aids, should go far toward bringing 
in business, provided these instruc- 
tions are carefully followed. The 
motorist who has seen the Saturday 
Evening Post advertising and who 
then sees it repeated in the win- 
dows of many service stations 
once identifies the places with the 


ing to give them a certain prestige. 

“The jobber who is creating busi- 
ness for his customers by means of 
the M.E.A. sales development plan, 
business for him- 


'is also creating 
| self.” 

Charles J. Swain, president of the 
| Swain-Hickman Company, Phila- 
delphia, and a director of the 


'N. S. P. A., in speaking of the bene- | 


fits that should accrue to the jobber 


| tying up with the N. S. P. A. cam- | 


paign in the interest of better busi- 
| ness for high-grade independent 
| repair shops, said: 

| “In presenting ‘a service designed 
| to increase the business of the in- 
| dependent repairman, and to clevate 
|his position in the industry,’ the 
N.S. P. A. plan is wide enough in its 
scope to improve conditions both 
for the repairman and for the 
jobber, and at the same time give 
the car owner better service than he 
has sometimes , received... En, :ap- 


As the trend for a consider- | 
able period has been toward econ- | 


number of car owners | 
will have their automobiles properly | 
of | 
This expected | 


“The M. E. A. campaign for ‘Care | 


the | 


at | 


| bers, a number of first-class inde- 
pendent shops as authorized N. S. P. 
A. repair stations, which are at once 
supplied with a comprehensive, busi- 
ness-getting advertising service, the 


pair business. Now, while the re- 
obliged to purchase their require- 
ments from the jobber appointing 
them, it is reasonable to believe 
they will do so, and that his busi- 
ness will, in turn, be improved 
through their repeated orders as re- 
pair work increases. 

“Car manufacturers are striving 
to gain business for their distrib- 
tors and branch service stations and 
repair departments by doing what 
they can to upbuild them; but the 
well-conducted independent repair 
shops, particularly those specializ- 
ing in repairs on one,*or perhaps 
two, makes of automobiles, are in 
a better position to satisfy their 
customers because of the prompt- 
ness, as well as efficiency, with 
which they can complete their jobs. 
Routine red tape in many distrib- 
utors’ service stations and repair 
departments is prone to delay de- 
| livery of the completed job. Some- 
times it is a matter of hours before 
a car to be repaired passes through 
the different departments, accom- 
panied’ by checking and rechecking 
}and signing of numerous forms 
without any work yet having been 
done on it: and somewhat similar 
delays ape—necessitated before the 
car can be delivered to the cus- 
tomer. The independent repair 
shop avoids all this delay and con- 
centrates on getting the work 
done ready for delivery of the car. 
With this big advantage in its 
favor, added to the stimulation of 
work that the N. S. P. A. plan for 
|promoting ‘servise that assures new 
}car performance’ should bring about, 
the high-grade independent repair 
| Shop ought to get a larger share of 
| the car owners’ patronage and the 
jobber having N. S. P. A. affiliation 
should profit through increased or- 
, ders.” 
| E. P. Rotzell, head of the E. P. 

Company, Philadelphia, a 








| Rotzell 
;former director of the N. S. P. A., 
said :— 

“By building up the independent 
| repair shop, combination storage 
|garage and repair shop, super ser- 
|vice station and car dealer, all of 
|the better types, through the adver- 
| tising service plan sponsored by the 
|N. S. P. A., the jobber who is a mem- 
ber of the association should be able 


|to improve his own business. The 
;Operator, or owner of the repair 
station thus authorized is not in 


lany way compelled to purchase from 
;the jobber making the appointment, 
|}but is more than apt to do so and, 
as business gets better for the re- 
pair man, this should react to the 
benefit of the jobber. Salesmen of 
| jobbers affiliated with the N. S.P. A. 
jin introducing the advertising ser- 
}vice plan, are expected to be care- 
ful in appointing only high-grade 
individual] gwners, or concerns. Get- 
|ting repeat orders from high-grade 
|repair shops is worth while.” 


TRICO PRODUCTS ELECTS 
SCHOELLKOPF DIRECTOR 


Buffalo, Nov. 13.—Paul 
| elected a director of Trico Products 
Corporation at a special meeting of 
{that board this morning. Mr. 
Schoellkopf succeeds the late W. J. 
| Tully. 

allied with its previous activities. 
The experimental 
whcih have been carried on over 


| quite a priod have culminated in a | 


|line of sound-production instru- 
ments, the first of which will be 
| shown at the National Equipment 
Show being held in 
lstarting Thursday of this week. 
| complete line of motor trumpets of 
| new design, involving a new sound 
| production principle, will be shown 
| to the trade for the first time. 
Regular meeting of directors to 
act on: quarterly .dividend will: be 


r mem- | held November 28. 


|N. S. P. A. jobber is stimulating re- | 


pair stations thus appointed are not | 


DISTRIBUTION | 
SHOP EQUIPMENT 
REPLACEMENTS 
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6¢JQUSINESS is slowly but surely . to your trade. Don’t talk more ca- 

etting better. We seem to be | !amity. Admit the bad storm broke 
, Gitte * te welt d look- | down a lot of fences and then help 
at the bottom of the well an | build the fences up again on a 





A. | 
| Schoellkopf of Niagara Falls was | 


Trico is entering a field closely | 


developments | 


Cleveland, | 
A| 


ing up at the small patch of blue 
sky above us and we find the sun 
is shining.” Such is the comment 
of Arrowhead Steel Products Com- 
pany in its Blue Tip Bulletin. 
After reference to the fact that 
many dealers, as a result of diffi- 
culties in the sale of new and used 
cars in the past year, are no longer 
good credit risks, the Bulletin, 


jobbers, continues: “Only strongly 
tinanced dealers today can compete 
with you for replacement parts busi- 
ness to your trade in the manner 
|which some car manufacturers are 
trying to insist upon, 

“But the well and strong car 
dealer today realizes he must suc- 
cessfully run his own business upon 
his own best judgment of local con- 
ditions and refuse to be dominated 
by this manufacturer beyond a cer- 
tain point. Thus, conditions which 
seemed very bad will give you many 
advantages in selling replacement 
parts if you carefully analyze your 


understanding and with helpfulness 








New York, Nov. 
‘ican Bosch Magneto Corporation 
announces the appointment of the 
Inter-Mountain Electric Company, 
43 East 4th, South, Salt Lake City, 
as distributor for Bosch parts and 
magnetos in that city. 


Elizabeth, N. J., Nov. 13.—The 
Union County Auto Parts Company, 
279 Morris Ave., has taken on dis- 


steel] tire chains. 


Mason City, Ia., Nov. 13.—The L. 
P. Courshon Company, wholesale 
automotive accessory dealer, has 
moved into new and larger quar- 
ters. It is the third move in a six- 
year period. 


St. Louis, Mo., Nov. 13 (UTPS). 

|F. S. Wiemeyer, Inc., 2625 Locust 
Boulevard, is the new St. Louis dis- 
tributor for Walcott Wintercoat for 
automobiles, manufactured by 
Joseph Weidenhoff, Inc., of Chicago. 


New Haven, Conn., Nov. 13.—Hor- 
ton-Gallo-Creamer Company, au- 
tomotive jobbers of 96-104 State St.. 
has taken on a full line of Alemite 
equipment, according to E. C. Gallo. 


Duluth, Minn., Nov. 13.— Guy 
Hibbs, sales manager of the Mar- 
shall-Wells Company, jobber of 


| automobile accessories, was drowned 
recently while hunting. 


Porter Burges Company, of which 
G. P. Burges is president. This 
concern is handling the Stewart- 
Warner lines, the Burges batteries, 
| Windfield Carburetors and a line of 
| automobile trunks. 


Bridgeport, Conn., Nov. 13.—Fisch- 
'er Surface Saver soaps have been 
added to the stock carried by the 
City Auto Company, Inc., 609 Fair- 
| field Ave., automotive jobbers, ac- 
cording to Leo C. Eisenman of the 
firm. 


Duluth, Minn., Nov. 13.— The 
| Hanson-Duluth Company, automo- 
| tive parts jobber in Duluth, has ap- 
pointed Sherman Kalkbrenner as 
manager of its radio service depart- 
ment. 


Evansville, Ind.,, Nov. .13.—-Distri- 
ution of Delco batteries in southern 





lb 


speaking to the replacement parts | 


territory and work it with proper | 


Wholesale Brevities 





13—The Amer- | 


tribution of the McKay rubber and | 


| Dallas, Tex., Nov. 13 (UTPS).—The | 
Stewart-Warner Company of Dal- 
las has changed its name to the 


| stronger foundation of better busi- 


;ness methods 


“Conditions have placed the pub- 
lic in a frame of mind that they 
can now buy automobiles at their 
own price and on their own terms. 
At present it cannot think of the 
automobile merchant as a one-price 
;}merchant. Why should it? You 
know yourself, deep under your own 
skin, that price cutting so en- 
couraged can only bring on suspi- 
cion and lack of prestige. This is a 
good lesson for every parts jobber 
{and parts salesman, and he should 
| profit by it and do everything pes- 
sible to maintain the dignity of his 
| business, his house, and his repair 
|trade customers. He should fight 
tooth and toe nail against price 
cutting or other discrganization. 
|The replacement parts end of the 
| business need not be pulled through 
a sewer and it is up to you to put 
yeur shoulder to the wheel also and 
prevent demoralization among re- 
builders. Good, sound reasoning 
will convince them of their present 
strength and opportunities.” 








PP 


Indiana and Illinois and western 
Kentucky will be made through the 
|Royal Tire Service Company, Ist 
|and Sycamore Streets, just ap- 
|} pointed distributor, according to 
|R. L. Yockey, manager. 


Bridgepert, Conn., Nov. 13.—For- 
;}man axle shafts have béen added 
| to the stock of Linley Brothers, 577 
| Fairfield Ave., jobbers. An Ott 


| piston grinder has also been in- 
| Stalled, according to A. A. Linley. 
‘' Duluth, Minn., Nov. 13.—S. N. 


Peterson, treasurer of Paramount 
Service, Inc, automotive parts job- 
ber in Duluth, has been appointed 
president of this company. Mr, 
Peterson will continue in his ca- 


pacity as treasurer in addition to 
his new duties. 
Linceln, Neb., Nov. 13.—H. E. 


Sidles Company, jobber of automo- 
tive replacement parts, accessories 
and shop equipment, and distribu- 
tor for R. C. A. radio receivers, has 
sold and installed a special radio 
set at Union Airport, Lincoln, for 
use in receiving weather reports. 


Evansville, Ind., Nov. 13.—Terri- 
tory of the Rerick’s Motor Service, 
Heidelbach and Eichel Avenues, 
Evansville distributors of Ha Dees 
hot water car heater for the past 


| two years, has been increased to 
cover southern Indiana and Illinois, 
and western Kentucky, Louis G. 


Rerick, manager, announces. 


Bridgeport, Cann., Nov. 13.—For- 
lins & Leary, automotive jobbers of 
642 Fairfield Ave., have added a line 
|of No Nock piston rings, according 
to W. J. Leary. 


AUTO TRUNK CO. NAMES 
AHLBERG SALES MANAGER 


St. Louis, Mo., Nov. 13 (UTPS).— 
A. T. Ahlberg has been appointed 
|sales manager for the Auto Trunk 
|Company, 3321 Washington Boule- 
|vard, distribtuor for ‘Tropic-Aire 
| heaters and Kari-Keen trunks, ac- 
|cording to an announcement made 
| by Al Stratton, president of the 
|ecompany. J. A. McGinley, secretary 
land treasurer of the concern for the 
past, two years, has. been named 
manager of the company. 
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NOBLITT SPARKS INDUS- 
TRIES, INC., Indianapolis, Ind., are 
displaying four new hot water heat- 





ers; a standard model for large 
cars, a junior for medium and smail 
cars, a special for Model A Fords 
and a floor model for large sedans 
and limousines. 
} 
THE oe RUBBER COM- ; 
PANY, Trenton, N. J., announce the ; 
foilawing items: ©. A. L., curved 
asbestos lining in rolls; car heater 
hose in 5, 7's and 50 foot lengths; 
asbestos sheet packing for general 
garage use; valve stem packing; 
brake blocks for truck and bus 
service; heavy duty clutch facing 
ior truck and bus equipment; Ther- 
moid segments for Tru-stop brakes; 
garage water hose unit consisting 
xf a 12!',-foot length of hose fitted 
with a female coupling and a self- 
‘losing spring faucet. 
EMSCO ASBESTOS C O M- 
PANY, Downey Cal., is featuring 
Emsco molded brake shoe _ liners, 
developed especially for use on 
brakes of the internal brake-shoe 
typo. The liners are claimed not to | 
se oll up or warp. 





EMSCO molded brake-shoe liners 


KEYSTONE REAMER AND TOOL 
COMPANY, Millersburg Pa.,_ is 
showing new additions to their line, 
including hones and electrical tools 


A iool recently introduced is the 


Keystone siandardized aircraft valve The 





reseatiag 
With adapie 
reamers, 


tool. The price of the tool 
rs, but without pilots or 
$30. The tool 


is 


| 


} 


| the 
| in position by 


pilots, | 


complete with cones in various sizes, | 


are priced at $10 each Reamers 
vary in price from $3 to $5.25 each 
The company has just issued a new 
tool catalogue, 

THE HUFFMAN MANUFAC- 
TURING COMPANY, Dayion, O 
introduces its new mechanic’s creep- 
er Tt ts made of enameled sieet 





MOéPMAN 


mechanie’s creeper 


iid is mounted on ball-bear- 
asters. The padded headrest 
is vered with imitation leather. 
[i weighs 23'= pounds, and lists at 
$465 


tah 
ing 


at 


‘HE K-D 
COMPANY, 


MANUFACTURING 
Lancaster, Pa., has de- 
veloped a new tool for removing the 
king-pin from Model A Ford cars 
and AA trucks. 

Che tool is applied and held 
posiiion by placing the anchor pin | 
through the spindle body and the | 
malleable casting. This anchors the 
tool to the axle. 

Perfect alignment of the extractor | 
wiih the king-pin is secured | 


in 
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New Things Exhibited at N. S. P. A.-M. E. A. Show 





Walker No. 


MANUFACTUR- 
Racine, Wis., is 
new jacks at this 
year’s show. One of them is a heavy- 
duty hydraulic model of its well- 
known Roll-a-car, a jack of 7'2 
tons capacity. Another is a 12-ton 
capacity hydraulic hand jack for 
road or service lifting and for re- 
pair work. The Roll-a-car is known 
as Walker No. 780, and is built very 
much like the other Roll-a-cars, dif- 
fering only in its greatly increased 
capacity and heavier construction. 
It has a low point of 6 inches and a 


THE WALKER 
ING COMPANY 
showing four 


high lifting point of 22 inches. The 
12-ton jack, designated as No. 845, 
s of the single-lift hydraulic type, 


with screw extension. In addition 
to straight lifting service it adapts 
itself to such work as straightening 
axles and similar repair operations. 
other two new jacks are low- 
| priced numbers, one for light cars, 
|} and the other, operating on the side- 
arm principle, for cars and light 


| trucks. 


| by the adjusting screw, after which 


steel plate is applied and held 
wing nuts, which as- 


No. 700 K-D KING PIN EXTRACTOR 
IN POSITION ON FORO AXLE 






ANCHO? PIN - 


EXTRACTOR SCREW 


K-D King-pin exiractor for Fords 


sures absolute rigidity. The adjust- 
ing screw allows compensation tor 
variation in axie sizes, while the 
steel plate is reversible for car and 
truck axles 

Another exclusive feature of the 
K-D exiractor is the special tool 













States s as 
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Delaware | 2 il 
Ulinois | 47 18 442) 
Maryland | 8) 1 147 
N. Dakota | 4! 19 
Utah | 2 1} 38} 





Total | 70 37, 904 
Del.."29 | 3 54 
mi29 0 | 77 979| 
Md,"29 | 15| | 232 
N.D..°29 | | 48 
Utah, "29 | 5 | 44 
Wis., °29 13 426 

Total, 23] 113 *| 1783 


*Not in production at that time. 





789 Roll-a-car Jack 


. 








Walker No. 845 hydraulic 12-ton jack 


steel socket 
tor the purpose of breaking the king- 
pins loose and assisting in remov- 
ing them with the extractor screw. 
The extractor at $21 
ping weight is twenty-five pounds 


lists 


AUTOMOTIVE SPECIALTY 
CORPORATION, Brooklyn, N. Y., 
will feature its line of Hotspark re- 


placement coils 
THE BUNTING BRASS & 
BRONZE COMPANY, Toledo, O., 


has added a line of production cop- 
| per bronze hammers in one pound 
and two-pound sizes, and are now 
adding three pound and five-pound 
sizes as well as a two and 
pound lead hammer 
UsE OF LEAD IN GASOLINE 
MANUFACTURE INCREASING 
The use of 
ture of 
knock 


lead in the manufac- 
tetraethyl lead, the 
ingredient in ethyl gasoline 


type wrench furnished | 


Ship- | 


one-half | 


anti- | 
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has grown from an_ insignificant 
start to appreciable proportions in 
little more than three years, states 
a new publication of the Lead In- 
dustries Association. In 1927 only 
300,000,000 gallons of ethyl gasoline, 
‘ontaining 1,300,000 pounds of lead, 


were sold in the United States. This 
was but 2.6 per cent. of the total 
gasoline consumption. Last year, 
1929, these figures amounted to 
1,290,000,000 gallons and _ 5,900,000 
pounds, respectively, which was 8 
per cent. of the total gasoline con- 


sumption. This rapid increase is still 
apparent in the first six months of 
1930, when 910,000,000 gallons of 
ethyl gasoline, cont ainine 4,100,000 
pounds of lead, were sold. 

The anti-knock compound is sim- 
ply an intimate mixture of tetra- 
ethyl lead, ethylene diromide, halo- 
wax and red aniline dve. The tctra- 
ethyl lead is the ingredient that re- 
moves the knock. Ethylene dibromide 
prevents the formation of lead oxide 


and halowax is an extremely effi- 
cient lubricant which keeps valves 
'from drving out and sticking. The 


|} aniline dye is simply added to dis- 
gasolines. 


tinguish ethyl from other 


| 
| 
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CHICAGO utility brake-lining grinder 


1 CHICAGO RIVET AND MA- 
CHINE COMPANY, Chicago, IIL., is 
showing its new utility brake-lining 
grinder. The machine is designed 
to removed high spots, restore the 
surface of glazed linings, produce 
the proper arc on linings to conform 
with brake-drum contour and elim- 
inate after-adjusiments. It includes 
a combination safety guard and dust 
collector. The price complete is $75, 
with a. c. 110-volt, 60-cycle motor; 
with d. c. motor, $80; with odd volt 
and odd frequency motor, $77. 

For the first time also are being 
shown its triple-duty brake reliner _ 
and grinder combination machine, 
priced at $85, and a new “all-power” 
brake reliner and deliner, listing 
at $175 


SEWALL PAINT AND VARNISH 
COMPANY, Kansas City, Mo., are 
featuring the Dural automatcher, 
which included .with the Dural 


refinishing assortment CM-707. The 
necessary measuring graduates, and 
color formula books accompany the 
automatcher to enable the operator 
«to match the colors desired. 
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SEW AL L Dural automatcher 


CUMULATIVE NEW PASSENGER CAR 





Chevrolet 
Chrysler 


Dodge 


38. a or eo ue 


Durant 
Essex 
Franklin 





Returns for today: 


Graham 
Hupmobile 
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Progress Tow 
Method of 
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ard a Uniform 
Measuring 


Detonation 


The following, in part, 
presented before the meeting of the 
American Petroleum Institute. 
which is being held in Chicago: 


By T. A. BOYD 
General Motors Corporation 

HERE are three things. all of 
which are essential to a uniform 
method of measuring the anti- 
knock qualities of fuels, a standard- 
ized engine and accessories; a com- 
mon reference fuel or scale of fuels; 

and a uniform procedure. 


Engine 
The first concern of the _ sub- 
committee on detonation, of the 


Co-operative Research Fuel Steer- 
ing Committee, was that of provid- 
ing an apparatus which would pit 
everyone on the same basis in re- 
spect to the first important item. 
They accordingly pooled their ex- 
periences in the measurement of 
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FIG. 1 
detonation, and on the basis of the 


result drew up specifications cover- 


ing what they believed to be the 
essential features of a_ tentative 
engine. Engines conforming as 


closely as possible to these specifi- 
cations were then designed, and a 
small number built and distributed 
to the laboratories of the sub-com- 
mittee members. Since that time 
a iarge amount of experimentation 
has been done with both types of 
this engine. As a result of experi- 
ence with these engines changes will 
be incorporated and it is hoped that 
the approval of a tentative engine 
can be obtained soon. 

Besides the engine, there are 
three accessories which are especi- 
ally essential to a knock- -testing ap- 
Pparatus: One, a means of carbure- 
tion; two, a power absorbing 
medium, and three, an 
device. A great deal of experimen- 
tation has been done by the sub- 
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committee on each one of these 


items also. 


» Carburetor 
The importance of the first of 
these, a suitable carburetion sys- 


tem, arises from the large influence 
of mixture ratio upon tendency to 
knock. This is illustrated by the 
chart, Fig. 1. The solid curve on 
this diagram referred to the scale 
at the left is in terms of compres- 


sion ratio for incipient detonation, 
as determined by ear. The broken 
curve referred to the scale at the | 


right is in terms of the compres- 
sion ratio required to give a con- 
stant gas evolution of 0.65 cc. per 
minute by the bouncing-pin indi- 
cator. Both curves show the same 
thing, viz., that a variation in mix- 
ture ratio over the ranges shown by 
the horizontal scale produced a var- 


iation in knock rating equivalent to | 
the effect of 1.0 cc. of lead tetraethy) | 


per gallon. 
Power-Absorbing Media 

The problem of the second essen- 
tial accessory, a suitable power- 
absorbing medium, cannot be finally 
solved until the specific method 
that is to be used for measuring 
detonation has been settled upon. 
On account of especial suitability 
for controlling engines during gen- 
eral experimental work, electric 
dynamometers have thus far been 


used as power-absorbing media in! 


this development. However, the 
conventional electric dynanometer 
is perhaps too expensive and re- 
quires too much in the way of auxil- 
iary equipment to be suitable for 
incorporation into the ultimate 
knock-testing outfit. 

One very desirable 


controlling engine speed and of 
| holding it substantially constant. In 


| the effort to take some of the bur-| 


den of speed control off the opera- 
tor, as well as to get a more exact 
regulation of speed, a considerable 
amount of experimentation has been 
done with such power-absorbing 


media as water dynanometers, | 
synchronous motors and induction 
motors. 

Instrumentation 


The third essential accessory to a 
knock-testing apparatus, some form 
of instrumentation, is one _ that} 
much work is being done on both 
by the detonation subcommittee 
and by others. No decision on the 
item of instrumentation has been 
reached as yet. 

Reference Scale 
Following the item of apparatus 
Just discussed, the next essential | 
to a uniform method of knock rat- | 
ing is a common scale of reference 
fuels. This second item has been 
settled upon in a tentative way by 
agreeing to use normal heptane 
and iso-octane (2, 2, 4-trimethy) | 
pentane) as primary Standards. By |} 
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{the plan adopted the anti-knock 
j values of fuels are to be expressed 
in terms of octane number. Octane 
{number has been defined to mean 
}the percentage of iso-octane by 
volume in the mixture of iso-octane 
}and normal heptane required to 
| match the anti-knock value of any 
| given fuel. The chart, Fig. 2, shows 
| for one single-cylinder engine how 
| octane number relates to permissi- 
| ble compression ratio, or to com- 
pression ratio for incipient knock. 
The numerical values of permissi- 
ble compression ratio as related 
to octane number will vary with 
different engines, ef course. Those 
presented in Fig. 2 are only for the 
purpose of illustration. 

The thought is not that those 
laboratories which already have a 
scale of anti-Knock quality should 
at once abandon it in favor of this 
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new octane number scale at all, 
but rather that every one should 
establish the relationship between 
his own scale and this one which 
is expressed in terms of octane 
numbers, in order that all investi- 
gators may be enabled to get on a 
common basis of reference, or that 
all may begin to talk a common 
language. 

An effort is also being made to 
provide secondary fuels of designat- 
ed octane numbers, in order that 
uniform reference fuels may be 
available in amounts adequate for 
routine work. This plan involves 
obtaining and making generally 
available one stable gasoline of low 
anti-knock quality and another of 
high. These two fuels would either 


|be adjusted each to some definite 


octane number or the values that 
they happened to have would be 
designated in terms of octane num- 
bers. Anti-knock valves corre- 
sponding to any desired octane 
number lying between those of the 
two secondary reference fuels could 


(Continued on page 12) 


REGISTRATION STATISTICS, OCTOBER, 1930 


Utah and Wisconsin 





Studebaker 


Stutz 


Reo 


Pontiac 


7 i} 3 1 
22628] +286 6; 26, 37 
51 li] 59 2 4 
19 1] 13 12 
7 2) 21 2 1 


991 | 


106 | 


631| 


| pany, 
a new bus 


| body, 


| 


70 60 66 100 | 






445 67| 480 6 44 14 
25 } 10 1 ou 
501 87] 340, 29, 29, 288 
111 8] 77 8 2) 45 
60, 1] 26 2) «72 
a. A - -. lu. le 


642) 


Develops New 


Bus Body 


For Ford AA Chassis 





FITZJOHN all-purpose bus body for Ford 157-inch chassis 


FitzJohn Manufacturing 
Muskegon, Mich., is building 
body for the Ford 157- 
inch chassis. It seats twenty-one 
passengers and provides ample head 
room and aisle space, it is claimed. 
This is said to have been accom- 
plished by specially designed, light 
weight reed furniture seats. 

Seat construction, body framing 
and light metal bracing have re- 
duced body weight within the al- 
lowance necessary for application | 
to a Ford chassis. The parlor coach 
when completely equipped, 
weighs about 2,500 pounds 

The principal dimensions of the 
body are: Belt length, 196 inches; 
belt width, 86 inches; head room, 
70 inches. 

In designing the body considera- 
tion was given to its use for street 
car, coach and school bus purposes. 

The parlor coach body is also 
fitted with ornamental grille, win- 
dow valances, Hunter roll-type sign 
and rear-drum sign. 

The same body shell, 


RAIL MOTOR CARS 
DISCUSSED 


Chicage, Novy. 13.—Railroads 
the United States have lost 40 per 
in gross passenger revenues 1n 
ten years, largely through 
increasing use of motor buses and 
private automobiles. A. P. Russell. 
executive vice-president of the New 
York, New Haven & Hartford Rail- 
road, declared at the opening of the 
third annual meeting of the motor 
transport division of the American 
Railway Association here today. 

Problems growing out of the de- 
velopment of motor bus and motor 
truck transportation, and the opera- 
tion of these services by the rail- 
roads supplementary to their regular 
rail service were discussed by the 
delegates. Representatives of all the 
important railroads in the United 
States considered the advantages 
that may come from a general use 
of rail-motor cars on railway lines. 

“The chief advantage of the rail- 
motor car is its ability to perform 
a given service at a relatively lower 
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Com- | 


for school bus work with Jongitu- 
dinal seats, will seat thirty-one chil- 
dren. Folding-type entrance door 
optional if desired. 

The same cow! and dash assembly 
is used as regularly furnished on 
Ford chassis. 

New “Galvaneel” steel 
sash has been adopted. 

The windshield is one-piece 
glass. hinged for ventilating 
poses. 
| The entire rear end of 
cluding top roof corners, 
'of metal. The front 
style, with cadet visor. 
‘work is seasoned ash 
{Interior of body is 
| trimmed with textile ceiling and 
| lacquered Masonite panels, Dia- 
| mondette safety tread for entrance 
‘steps and linoleum floor covering. 

: Mounting for one spare tire is 

_ provided on left front side of body. 

Regulation tubular steel rear 
i bumper and side bumpers of single 
bar cold-drawn stee)l, rear-view mir- 
ror and automatic vacuum wind- 
shield wiper are provided. 


window 


plate 
pur- 


body, in- 
is entirely 
is military 
The frame 
and maple. 
tastefully 


cost than the same service can be 
performed by a steam locomotive. 
Moreover, economies are affected by 
the use of low cost fuel, high avail- 
ability, and the elimination of fa- 
cilities necessary for serving steam 
locomotives,” declared E. Wana- 
maker of Chicago, electrical en- 
gineer of the Rock Island Railroad 
and vice-chairman of the motor 
transport division 


NEW HOT-AIR HEATER 
INTRODUCED 


Oiwell Company. Detroit, 
announces a low-price for 
Ford Chevrolet, Piymouth and 
Dodge The Otwell Health 
Heater, as it is called, is a one- 
piece casting: a combination mani- 
fold, consisting of upper and lower 
passages or chambers. Divisional 
walls and heat fins divide the heat 
chamber into five longitudinal see- 
tions. The air going through the 
heating chamber passages is thus 
broken up. Exhaust gases and 
fumes cannot enter into the heat- 
ing chamber, it is ciaimed 

The installation of the 
Health Heater is said to be simple. 
It corresponds to a service change 
of the manifold, with the exception 
of cutting a sma!) opening in the 
dash for the register. This register 
is operated by the foot. It controls 
the volume and direction of heat. 
It is unnecessary to remove the 
heater for summer driving 


Mich, 
heater 


cars 


Oiwell 


ROLLS-ROYCE ENGINEER 
JOINS CADILLAC MOTOR 


Detroit, Nov. 13.—The Cadillac 
Motor Company today announced 
that Maurice Olley, British engi- 


neer, who for eleven years was chief 
engineer of the chassis division of 
the Rolls-Royce Company of Amer- 
ica, has been added to the Cadillac 
engineering staff. 

Cscar A. Sepanek succeeds George 
T. Christopher as chief inspector of 
the Olds Motor Works. Mr. Chris- 
topher was transferred to the Oak~- 
|Jand company. Mr. Sepanek was 
{formerly with Olds’ fina] inspection 
’ department. 
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Progress Toward Method 
Of Measuring Detonation 


(Continued from Page 11) 


then be obtained by proper mix- 


tures of the two. 
inability to find a suitable source 
of a stable gasoline that 
enough in anti-knock quality 
form the upper end of the scale. 


Method 


The third essential to a uniform 
method of knock rating is a com- 
mon 
urements. 
ing the suitability 
two comprehensive series of co- 
operative tests have already been 
carried out on a number of fuels, 
which covered a range of anti- 
knock quality. In these tests a num- 
ber of different methods were em- 
ployed by each investigator, all 
under conditions as ntarly uniform 


to 


for each as they could well be 
made The procedures employed 
were not chosen as those from 


which a selection would ultimately 
have to be made, but rather as a 
group of representative methods 
that were adapted for use in the 
development of a suitable engine 
and apparatus. 

The various methods that were 
employed in the co-operative tests, 
which have been made in connec- 
tion with the development of ap- 
paratus, are: Throttle-opening 
methods, spark advance methods, 
variable-compression methods and 
fuel-matching methods. 

Although no definite decision on 
the specific procedure that should 
be selected has been made, the re- 
sults already obtained have indi- 
cated that the highest degree of 
precision and the best agreement 
between different laboratories are 
obtained when the procedure in- 
volves the matching of fuels, or 


when it consists of the determina- | 
tion of anti-knock quality by com- | 


parison with, or in terms of, some 


common reference fuel. 
As a means of placing’ the 


Putting this plan | 
into effect has been delayed by the | 


is good | 


procedure of making meas-| 
As a means of determin- | 
of the engine, 


measurement of detonation on 
firm foundation, the Bureau of 
Standards and each of the co-op- 
erating laboratories have been in- 
vestigating the effects of the out- 
standing variables that may in- 
fluence the measurement of detona- 
tion. These variables include such 
factors as speed, jacket temperature, 
compression ratio, spark timing, 
mixture ratio, fuel composition, in- 
tensity of detonation, and atmos- 
pheric conditions. It is extremely 
important to have some _ specific 
knowledge of the way in which each 
of these variables affect detonation. 


THERMOID CO. TO ACQUIRE 
WOVEN STEEL & HOSE CO. 


New York, Nov. 13.—The first step 
in a broad program of expansion 
planned by the Thermoid Company 
is revealed in a letter sent to stock- 
holders by R. J. Stokes, president. 
The company is a manufacturer of 
asbestos products, including auto- 
mobile brake linings. 

Negotiations are now being con- 
cluded, Mr. Stokes indicated, for 
the acquisition of the Woven Steel 
Hose and Rubber Company of Tren- 
ton, N. J. 


Cc. B. THOMAS OF HUDSON 
BACK FROM SOUTH AMERICA 


Detroit, Nov. 13.—C. B. Thomas, 
sales supervisor of the Hudson 
Motor Car Company, handling /| 


South America, has returned on the | 
American Legion from Rio de} 
Janeiro, Brazil. During this trip, | 
Mr. Thomas visited practically all | 
countries in South America. 


NEW CHEVROLET DEALER 
AT DALLAS, TEX. | 

Dallas, Tex., Nov. 13 (UTPS).— 

| John E. Morriss has given up his 
| Ford franchise to take over a Chev- 
| rolet contract. He bought the Fos- 
ter-Burnett Company of this city. 


Jobbers Throughout Nation 


Optimistic Over 1931 Outlook 


(Continued from Page 8) 


eceptionally good in the territory 


served by the branch house during | 


the past few months. Mr. Messer 
believes that the automotive job- 
bing business has seen the worst of 
the business depression and is now 
headed for the open. 

Hagstrum Parts Company, 224 
South 16th St., which serves a ter- 
ritory limited to Lincoln and sur- 
rounding towns, and specializes in 
replacement parts, has experienced 
a rather dull ten months. This firm 
looks for better business about next 
March or April. 

F. D. Wilson Sales Company, 1530 


N St., which moved into new and 
larger quarters last summer, Car- 
ried about the same amount of 


business, or slightly better than last 
year. Seasonal lines have moved 
well, especially this fall, and con- 
siderable new business was obtained 
since last summer by the expansion 
of the shop department. A new pis- 
ton grinder, one of the must modern 
in the state, is credited with bring- 
ing in much of this shop business. 
This firm has also watched credit 
closer than Jast year, and has had 
slow collections despite this precau- 
tion Mr. Wilson anticipates a 
normally dull winter for replace- 
inent parts, but Jooks for a material 
brightening of business next spring. 

H. E. Sidles Company, one of the 
largest jobbing concerns in the Mid- 
dle West, with branch stores at 
Omaha, Scottsbluff, Neb., Atlantic, 
Ia., Des Moines, Ia., and Sioux City, 
Ia., reports a better fall business 
than was experienced last year. 
This company was a division of the 
Nebraska Buick Motor Company 
until late last spring when the auto- 
mobile distributorship was sold to 
the Buick Motor Company, Mr. Sid- 
Jes retaining his automotive equip- 
ment business and moving into new 
quarters where he has effected cer- 
tain economies by consolidating 
stocks and perfecting the efficiency 
of his organization generally. There 
has been no reduction in personnel, 


however, either in the sales force, or | 
| the office force. | 
“I look for a gradual increase in 
| sales from now on,” said J. B. Hol- 
| lenbeck, sales manager. “Credit con- 
| ditions have been slightly unfavor- 
able this year and collections have 
| been slow, but I look for the corn 
crop to ease this condition materi- 
ally. Our best business has come 
from the western half of our terri-| 
| tory which is served largely by our 
Scottsbluff, Neb., store. This terri- | 
tory consists of the nothern tier of | 





counties in Kansas, western Ne- 
braska, northeastern Colorado,| 
southeastern Wyoming and _ the! 


western half of South Dakota. 

“Business has been unusually | 
good in western Nebraska, due 
largely to good crops in sugar beets, | 
beans and potatoes. Our business | 
generally is about 25 per cent. off | 
from last year, although it has been 
gaining rapidly this fall, with better 
September and October sales than 
we experienced in 1929.” 

The Sidles Company changed its 
line of radios last May, shifting 
from Crosley to R. C. A. Mr. Hollen- 
beck looks for radios to do very well 
within the next sixty days, while 
they have already established several 
record months in 1930. Seasonal 
lines have moved well for this firm, 
especially the winter necessities, 
such as anti-freeze, heaters, chains | 
and shutters. 

Mr. Hollenbeck has every confi- | 
dence in a steadily upturning vol-| 
ume of business in cornbelt terri- 
tory during the next six months. | 
He bases his belief on the fact that | 
Nebraska is in a better agricultural | 
condition than most states, with | 
plenty of money available for those | 
who want it, especially at the pres- | 
ent time when corn and other late 
crops are beginning to turn over. | 
|Dealer stocks in this part of the | 
country are also lower than ever 
|before, he believes. The Sidles 
Company expects to take on a num- 
ber of new lines at the Cleveland 


show, 


a | 





| INSTALLMENT BUYING 


WEATHERING STORM 


(C-ntinued from Page 1) 
{for installment purchase of auto- 
{mobiles and other commodities. 

“Operating figures of the finance 
companies show that installment 
|selling has weathered the business 
|storm, and has had no part in 
‘limiting the purchasing power of 
the public this year,” said C. C. 
Hanch, general manager of the as- 
sociation, 
companies involve manufacturers, 
merchants, bankers and the public. 
The consistent demonstration dur- 
ing the past year of the scund- 
ness of installment selling on stand- 
ard terms is of interest to the whole 
business world.” 

Rome C. Stephenson, president of 
the American Bankers’ Association, 
will address the meeting on “Credit 
and Progress.” “Selling Motor Cars 


in 1931” will be discussed by Paul | 


G. Hoffman, vice-president of the 
Studebaker Corporation of Amer- 
The official spokesman of the 


ica. 
National Association of Finance 
Companies will be its president, 


Victor L. Brown ‘of Milwaukee. 
Milan V. Ayres, economic analyst, 
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tof Chicago, will give the verdict of 
| figures on the business cutlook for 
| 1931. Relations between finance 


companies and insurance carriers | 


'will be discussed by H. W. Allien 
of Newark, N. J. 
mur, 
| the Chicago Bar, will cover the gen- 


jeral legal problems of the finance | 
|companies in his address on the | 
Nathan B. Williams, | 


| opening day. 


|noted lawyer of Washington, D. C., 
will take up the problem of auto- 


mobile seizures for violations of the | 


prohibition laws. 
Open discussions will take up 
several hours of the convention 


with such topics as the bank at-| 


toward automobile paper, 
car problems, collections, 
credits, financing of commodities 
otner than automobiles and the 
|problems of the dealers. 


titude 
| used 


H. BAUER REPRESENTING 
GILMER AT CONVENTION 


Cleveland, Nov. 13.—C. H. Bauer, 
sales manager of the L. H. Gilmer 
Company, is representing that con- 
cern at the joint N.S. P. A.-M. E. A. 
show here this week. He is making 
|his headquarters at the Statler 
| Hotel. 


Cc. 


GREATEST SHOW 
ON EARTH 


HE greatest show on earth, as far as members 

of the N. S. P. A. and M. E. A. are concerned, 

is now under way. It is bigger and better than 

any previous show. Hundreds of new products 
are on exhibition. Products that merit the approval 
of members of the automotive industry. 


But after the blare and flare of the show—what 
then? What about the many newer products that are 
placed on the market a few weeks or months after 
the show? Worthy products that have no beating of 
drums or floods of light to set them off. 


Here is where the industry’s great service paper, 
The Automotive Daily News, plays a major part. 
For one of the features of this great daily is to fill in 
the gap between shows. It gives the subscribers news 
while it is news concerning every new automotive 
product placed on the market. 


Subscribers for this paper do not have to wait a 
whole year to know what’s new in the Automotive 
Equipment and Parts line. For they know months 
ahead what the latest developments are in the in- 
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MARMON OCT. SHIPMENTS 
| GAIN OVER OCT., 1929 





Indianapolis, Ind., Nov. 13.— 
mon shipments in October, both 
foreign and domestic, were 14 per 
; cent. ahead of last year, with the 


| total for September and October 
| showing a substantial gain over the 
same two months of 1929. October 
domestic shipments were 24 per 
cent. ahead of last year. 

George C. Tenney, sales director, 
| declares indications are that busi- 
ness for the remainder of the year 
will exceed the corresponding period 
of a year ago. 


| TROY TRAILER—WAGON CO. 
BOUGHT BY M. KIRKEBY 
Troy, O., Nov. 13 (UTPS).—The 
plant of the Troy Trailer and 
| Wagon Company, together with the 
equipment and other assets, was 
sold at sheriff's sale to Marius 
'Kirkeby, Chicago, president of the 
company, for $6,000. The assets of 
the company had been appraised at 
$24,000, and thus the bid was two- 
thirds of the appraisement. The 
purchaser announced that he had 
no definite plans for the plant, and 
believed that its equipment would 
| make it desirable for several lines 

of manufacturing. 
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It is most essential that you know what the latest 
developments are at the very time they are announced. 
And the only means by which you can keep in daily 
touch with the industry is through the columns of the 
Automotive Daily News. 

It costs but $12.00 to have this paper delivered 
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